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8.63% 

Taiwan Economy Snapshot 



Taiwanese Outbound Travel Demand Has Surpassed 

Pre-Pandemic Level 
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Interline Code Share Agreement Starlux and Alaska 

Taiwan



Aggressive Competitors are Capitalizing on Direct 

Flight Resumptions 

Czech Republic 

Long-Haul Romantic 

Starlux Airlines announce to launches 

direct flight from Taiwan and works 

with a megastar Jolin Tsai for 

promotion 

Arizona, USA 

Long-Haul Adventure 

China Airlines launched direct flights in 

Oct 2025 and Starlux Airlines takes 

turns in Jan 2026. 

Guam 

Accessible Island 

United Airlines resumes non-stop 

direct flights (2 weekly from April 2025) 



Travel Trends 

Romantasy Retreat:   
• Seek romantic, fantasy-like destinations 

Turbulence Test: Bonding Trips 
• Travel as a compatibility test 

Quiet Nature Escapes: #1 in the World 
• Taiwanese Travelers chase peace and quiet. 

Spontaneous Travel 
• No reason needed to travel, last minute decisions. 

Source: Booking.com 

https://Booking.com


Q1 Accomplishments 



JAL PAK Consortia Product Launch 

On February 24th, Hawai‘i Tourism Taiwan (HTT) hosted a travel trade briefing in partnership 

with Norwegian Cruise Line (NCL) aboard the Norwegian Sun during its port call in Keelung. 

The event was attended by 38 travel trade partners and 10 media & influencers. 

The HTT team presented "Hawai‘i Stays with You" and debuted a new 11D9N Fly-Cruise 

Hawai‘i itinerary. 



Media Coverage 

In early 2026, strategic media outreach successfully 

highlighted Hawai‘i’s annual events and the JAL PAK "Fly & 
Cruise" program, generating significant brand exposure and 

high-value coverage. 

Total Impact: 58 news clips with a combined media value of 
$282,255. 



Hawai‘i Products 

2019: Over 600 Products 

2025: 30 Products 

2026: 206 Products ( Hawai‘i Only) | 50 Products (Dual City) 



Ean 

Photographer 

Traveling Blogger 

#Flimming 

FB: 47K 

IG: 8.3K 

KOL Collaboration HTT X Canon 



Cher 

Travel Writer 

#Familytrip 

FB: 235K 

IG: 230K 

Posts & Reels 

KOL Collaboration Driving Conversion 



Q2 Upcoming Campaign 



Promotion 

Lei Day 

• Sharing Hawai‘i’s Lei Culture 

• Partnered with boutique flower shop to 

offer consumer facing Lei workshops 

• Media event will be hosted in April and 

Consumer facing workshops in May 

JAL PAK 

Continue promotion through various tactics with 

8 selected travel agencies: 

• consumer-facing seminars 

• social media promotion 

• partners retail channels 



EZ Travel (OTA) Co-op 

EZ Travel is Taiwan’s Top OTA 
with the highest revenue in Ticket 

sales. 

A co-op campaign to promote 

Hawai‘i will be launched in mid 

April till end May. 

A dedicated campaign page 

supporting EZ Travel channels 

promotion. 



KOL Visit 5 influencers visiting Hawai‘i from April through June. 

Gary Kai Stancy 
Travel Blogger 

#Checklist 

FB: 150K 

IG: 2.6K 

Fashion & Travel 

Blogger #Girlstrip 

FB: 97K 

IG: 7.7K 

Travel & Parenting 

Blogger #Girlstrip 

FB: 81K 

IG: 1.7K 



KOL Visit 

Denny Massi 
Award Winning 

Traveling Writer & Radio Host 

#Cruiseexperience 

FB: 17K 

Travel Blogger 

#Honeymoon 

FB: 150K 

IG: 2.6K 



• Influencer Fam: 

Accommodation, attraction & experience, F&B 

• Social Media Content: 

imageries, videos, giveaways 

Please contact: 

Andrew Koh koh@httaiwan.com 

Amy Lo amy@httaiwan.com 

Partnership opportunity 

mailto:koh@httaiwan.com
mailto:amy@httaiwan.com


MAHALO

謝謝! 


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20

