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Taiwan Economy Snapshot

Economic Vitality Scorecard

8.63% GDP Growth

Outperforming market expectations consistently

-

3. 2 2 % Unemployme:;

Lowest since November 2000; highly resilient job market

#O Richest Asian Country &

$89,650 GDP PPP Per Capita reflecting massive consumer spending power

O
an

Global Competitiveness Human Development Index
(World Economic Forum) (HDI score of 0.925)




Taiwanese Outbound Travel Demand Has Surpassed
Pre-Pandemic Level

20.M 2025

Surge: 18.9M travelers
(12.43% growth from 2024,

2019 surpassing 2019 levels) An

Pre-Pandemic:
© 171M travelers

2024

Recovery:
16.8M travelers
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Airlift to Hawai‘i

Taiwan
TPE/TSA

Philippines
Hub




Interline Code Share Agreement Starlux and Alaska
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Aggressive Competitors are Capitalizing on Direct
Flight Resumptlons

Czech Republic

Long-Haul Romantic

Starlux Airlines announce to launches
direct flight from Taiwan and works
with a megastar Jolin Tsai for
promotion

Arizona, USA

Long-Haul Adventure

China Airlines launched direct flights in
Oct 2025 and Starlux Airlines takes
turns in Jan 2026.
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Accessible Island

United Airlines resumes non-stop
direct flights (2 weekly from April 2025)




Travel Trends

Romantasy Retreat:
* Seek romantic, fantasy-like destinations

Turbulence Test: Bonding Trips
* Travel as a compatibility test

Quiet Nature Escapes: #1 in the World

e Taiwanese Travelers chase peace and quiet.

Spontaneous Travel
* No reason needed to travel, last minute decisions.

Source: Booking.com


https://Booking.com




JAL PAK Consortia Product Launch

On February 24th, Hawai'i Tourism Taiwan (HTT) hosted a travel trade briefing in partnership
with Norwegian Cruise Line (NCL) aboard the Norwegian Sun during its port call in Keelung.
The event was attended by 38 travel trade partners and 10 media & influencers.

The HTT team presented "Hawai'i Stays with You" and debuted a new 11D9N Fly-Cruise
Hawal'i itinerary.
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Total Impact: 58 news clips with a combined media value of

$282,255.

Photo.” & & ¥ W% L Hawar't Tourism Authority, HTA - unsplash - IMDb - Four Seasons Resort Hualalai

B tIEBR EERT CHRINE ,
FOFRLFZRN- —XRARNIS | S 2026 TN 10KEIRESE | 3 LILIEMER

= 5 RRALA Mare Claire Taiwan & =
‘,! danny_wen_taiwan g | rrimwedin o

NORWEG‘AN ° T T T R —
-~ > > EOR - 08 (ERRNEN, NSNS IERT LAL PAK RIEREN) REAEN (Voo

. , Cruise Uina) - MENKORBRENGN - SRABLE - ~MALRT - AHRARM - £OAN

\ ~ danny_wen_‘aiwan 28 ARKN - RENREARAXANAE - TR 1P Jche 0Bty ER REER  GaNs  SAES
~ ) ERMRNAN FESET FMUEN YRAR ru0 c50
Y s ENEAR O ARSAAY L oL L agen "

2 MM - LRSS Aloha Festival —=aQ i
zoze.mgn 10 % gnugm : PIREPA NS 80 M4 »
RESEE e e B

ER—-REAENER  SEIER
LIRRAM - IRE AR R
#in  MARSNBMIK X2 0N
HNNCERvow EBR LBKHE

& ERER FERFNIE-N AR
RAGRABE~TYY

PBRBBEER  SEhE—ERE—
HER Bt —-HERECHER
RBMONAN - Hep » RN B
. thERBNRRZ—ooe

OsQ v W

2R258

H mE-- ®

AT maLe, %Y ewRRGLAANZ A+ Yo BAGRE TROLIGHE ) A9V O KUNERE B O RREY (RS
LT FEA T R T ER e e (0 0 MR (R BL) A MRS




Hawai‘i Products

2019: Over 600 Products
2025: 30 Products
2026:
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206 Products (Hawaii Only) | 50 Products (Dual City)
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KOL Collaboration HTT X Canon

Ean

Photographer
Traveling Blogger
#Flimming

FB: 47K

1IG: 8.3K

= Haletwa Beach House
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KOL Collaboration Driving Conversion
Posts & Reels
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Travel Writer
#Familytrip
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Promotion
Lei Day
Sharing Hawai‘i’s Lei Culture

Partnered with boutique flower shop to
offer consumer facing Lei workshops

Media event will be hosted in April and
Consumer facing workshops in May

JAL PAK

Continue promotion through various tactics with

8 selected travel agencies:
* consumer-facing seminars
* social media promotion

* partners retail channels
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EZ Travel (OTA) Co-op

ezlravel 5 il 4 zged UBEEy @RT0 iR

EZ Travel is Taiwan's Top OTA
with the highest revenue in Ticket
sales.

SRR (R A co-op campaign to promote
Hawai'i will be launched in mid

April till end May.
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o A dedicated campaign page
s supporting EZ Travel channels
e M promotion.
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KOL ViSit 5 influencers visiting Hawai'i from April through June.

Stancy Kai Gary

Travel & Parenting Fashion & Travel Travel Blogger
Blogger #Girlstrip Blogger #Girlstrip #Checklist

FB: 81K FB: 97K FB: 150K

1IG: 1.7K 1IG: 7.7K IG: 2.6K

BUEARSRE "MUBRKREAEL, BRELRIY  LESEABS - X-RTRENE -
AREIFNRUERCERFERNEAL - BXULENNIDIERPONTR - BXRER
LRENBTRHNEAD  —XNANTEAE |




KOL Visit

Denny

Award Winning

Traveling Writer & Radio Host
#Cruiseexperience

FB: 17K

Massi

Travel Blogger
#Honeymoon
FB: 150K

|IG: 2.6K

(F) LM Danoy Wen ©
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Partnership opportunity

* Influencer Fam:
Accommodation, attraction & experience, F&B

» Social Media Content;:
Imageries, videos, giveaways

Please contact:
Andrew Koh koh@httaiwan.com
Amy Lo amy@httaiwan.com
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