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TRENDS

Travel remains a priority even among
cautious consumers

European travellers are taking fewer trips, ﬁ" g :
with longer stays ;

Long-haul demand remains robust despite
uncertainty

Demand is shifting, not collapsing - travellers RPNy
are rerouting west, not cancelling i 5

Hawai‘i is outperforming continental USA

@ USA:Hawai‘i, Alaska and Deep South standout performers

5@ Competitive set expanding as long-haul destinations invest in Europe

® Short-term gain for short-haul and western destinations as travellers
prioritise familiarity and safety



QT ACTIVITY
CONSUMER

® British Museum Partnership - Hawai‘i: A Kingdom Crossing
Oceans - January 15 - May 24

® 6.5 Million Visitors Annually (42% London / 36% UK)

® Ave. 80,000 visitors to the Hotung Exhibition Gallery
* Visual Identify & Recognition for the Hawaiian Islands
¢ 800 Attended Launch Event - January 13

® Journeyscape Competition - March 31




QT ACTIVITY
MEDIA

® Visit USA ‘Meet the Media’ and British Museum
Press Launch - January 12

* British Museum ‘Behind-the-Scenes’ - January 22
® 3 Press Releases

®* 111 - Media Interactions

® 11 Stories - Earned Print

®* 16 Stories - Earned Digital Media

® 13 Stories - Media FAMs

Exhibition of the week Hawaii: a kingdom crossing oceans
The British Musscum, Londan WCI (0207323 8181, brivishmuseum org). Until 25 May
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Evgenia Siokos in lh il
“Tebegraph, he disparched an
extracedinary cargo to the other
side of the world, alarg with
a formal appeal to King George
w0 ke Gres s

powers which you are at war
with molest me,” he wroee
“1 shall expect your prorection.”
The lerter was sent with “a
it of astonishing spiendour™
a cloak fashione
“hundreds of thoustnds of
red and yellow bird feathers™
ich was worn by only
the highest-ranking chic,
and which “embodied sacred
surhaeiry™. It has not heen on
publac display since 1900, , but
now cakes “pride of place’

The feathered akw (govs
in a “thrilling™ n

illustrates both the Beitish Museum's Hawaiian
collections, and the friendly relations between the rwo kingdoms

unril Flawai's efficial anpexation by the US in 1598, There are
a wealeh of spectaclar exhibizs, including a trio of feathered
b (gods), which encapsulate a chichain's power and "exude
a ferocaous energy®. The exhibition “treacs arefacts as living
objects™ and gives voice s0. *fascaing, arcly heard cultie”

A the beart of this tremendous show is a ~desperate tragedy
said Laura Cumming in The Observer. In 1524,

where they were received with
full hamours, ceicbrared
saciety and slotted in for an

audience with the pec

e of the waest

Braish fstions of the . B,
unused o foreign dimes, they
both contracted measkes and
died within a week of each

bood nm».m-d {ovderd a ship
10 transport their bodics home.

The show’s narrative isn't the

easiest 10 follow, said Laura

Froeman in The Tines: | el

somewhat wal
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e & feretoms enerry”
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are *dacaling”. Highlights e i panels decarated with
“chevrons, stripes, steps and 2igzaps™; belmets woven from
elimbing plaes; even 1 “tiny, endearing rurtle omament carved
from whale ivory and set with tortoiseshell eyes”. Best of all
is 2 cabunet full of “feathered cloaks, capelers, chokers, tokens,
s ard Fares”, many ermbellished with feathers from the
w0 burd, Its a grown-up cvent that rezognises our
s a5 humans, yet neves
e them o “scot Irec oe thei plunering shor, i€

san Lihokiho and his wife Queen K

I travelled tn London,

HAWATI'l: A KINGDOM CROSSING
OCEANS, BRITISH MUSEUM

Thisisa surprisingly intimate show — one
meodest room that takes oncenturies of
history and politics. And thereisone
particular episode of history that grounds
the exhibition: the visit of King Liholiho of
Hawai'i and Queen Kamamalu to London
—including the British Museum —in 1824 to
seek an audience with George IVanda
political alliance with Britain. Alas, the poor
young king and queen contracted measles
and died a few streets from the museum,
but it is this encounter and the relationship
that follows that frame the show.

Atthe centre is a blazing red feather
cloak, gifted by the previous king,
Kamehameha |, to George lIl. Nearby,
helmets, feathered regalia and finely
worked textiles extend the story, showing
how status, spirituality and lineage were
carried onthe body, feather by feather,
fibre by fibre. The exhibition sketchesa
wide arc from ancestral ocean voyages to
19th-century diplomacy, notably Queen
Victoria's refusal to shield Hawai'i from
American encroachment. In the end, the
quiet achievement of thiscompact show is
that it lets a handful of gifts, ceremonial
outfits, ancestral garments and hair-
worked treasurescarry avaststory.

% % % % Until May 25 AgnesDauti

an exemplary_Bei “handsone®, “intelligent”
and never less than mmmmg.

Arts & antiques a CariaPassino

Faraway, so close

Ties between Britain and Hawai‘i ran deep,
so much that the Union Jack was included
in the Pacific country’s new flag and its coat
of arms was designed in London, as a British
Museum exhibition highlights

'UST before Kamehameha was born on
‘Hawat Island 1n sbout 1768, a light
appeared n the sky with faathers llke
a bird, presaging greatness. Should
the comet not be portent enough, the young
‘warriorquickly proved hismetile against the
Waha Stone, a massive pleceaf voleanie rock
‘meant to identify the true heirs of the Naha
chieftain line. In a prophecy with Arthurian
echoes the priestass Kalantwahine foretold
that, if Kamehameha lifted the birthstone,
‘e would rule over all the Hawatian islands.
He put his shoulders to the three-ton slab
and promptly overturned it.
Kamehameha did go on to conquer the
Aslands from Hawal'l to Ni'th;

Crowning glory:
the first royal coat
of arms for Hawai,
drafted by Britain's
College of Arms.

“Otw! (native Hawatians), pods, the

chiefs that governad 1t were strongly inter-
connected, alink that the exhibition captures
atitavery entrance of Ky, one

‘nelghbouring islands. The Bricish officer and.
the gh chlef declared matualfrendship—
the nature

ofthe archipelagos many deities Lead curator
Alice Christophe, who worked closely with
nattve Hawatian stewands, explains that the
tslands’ rulers, descended from the gods,
‘mesltated between the divine and the earthly,

which,

of the exchange, could be regarded as a farm
of alllance—and the captaimn presented
Kamehameha with a Union Jarl, together
with several offleer untformms for his retinme,
‘From that long-ago tme, the Havatian

not only because of divine favour or physteal
amgmAmm ‘hotshot, hewas quick to

peop forces

gmmmmrupod’megodamdml?sz when

ttes of the British people”
wrote Hawalan legend specialist Stephen
Desha n Kamehameha and his werrior

of the ships,

Tttt carne with Capt James Couk and
thesatlors that followed tnhis wake. From that
Antial contact, Hawat'land Britain, two island
‘nations more than 7,300 miles apart, would
butlda lasting, f comple:x, conpection, which

‘high chief
pn]mmlpmmmhammmwnh'a but left
costody of Kaka'limelku, a manifestation of
thewar god Ka, to his naphew Kamshameha.
‘Warsoon broke out between the two chiefs,

the British Museum s anewexht
bition, Hawalt: a kingdom crossing oceans.

Long before Kamehameha became king, Foly-
‘mesian master navigaors folloved the ses, the
wind

with the latter trinmphing over his cousin.
Tyth of 0

Capt George Vaneouver, arrtved in Hawat 10
later, Ksmehameha had

Fo. ‘When children fought with
each cther, a boy who did not cry was satd
by the Hawatlans to'be a “British boy™"

Of courss, the impact of the ncomers wastt
asTosy as this 10208 account suggests: ships
introduced diseases that proved fatal, as well
as insects and invasive plants. Satlors also
encouraged prostitution and sometimes took

years
control of Hawat' Island, captured an American
enlisted British sailors [saae

‘Hawat'l. In the coltore of those eardy Kinaka.

Fit for a kings the lush “ahu ‘uls
Hawaiian cloak, intended

£01 Country Life | January 14, 2026

British Museum - Sample Coverage

Davis and John Young to train his warriorsin

ok, Ye, n 1810,
ssland, Kawet, submtzedto Kamehameha and,
inthe words of Dr Christophe, "Hawatl was
propelled into the concert of nations as an
equal with a regal figure, Britain wasanaural
‘partner and as the newly forged country set
out to design its own flag, Ka Hae Hawal'l,
itincorporated the Unton Jack inthe canton.
When aship Vancouver had pledged fatled
toappear, Kamehameha sent.a reminder to
George I with an extraordimary presant: ared
andyellov akat ‘ula, the lagest known ances-

sssnctated with chileftain power, ihu “waseem
eut from ‘neredibly hush velvet, according
0 D1 Christophe, but are made of hundreds

o thousands of festhers, phicked from several
different spectes in the forested uplands, ‘It
ol have taken months, poesibly years, for
this particular eloak to be made’ and 1t cer-
‘tatnly tool two more years for it Lo arrivein
Britain. However, its intended reciplent was
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Wellness & World Magazine - Cover and 7-Page Feature (March 2026)

THE LOCALS' APPROACH TO FEELING GOOD

NATURE'S ANSWER
TO WELLBEING

Ispent 3 bocs, which Bew by on the cldest Enly.owoed.

ennling
pacful phace o be .

ke ke e Loty gy
dance & shewn with Eoth ks and prep
W opped of i s lates o &y et

oy Highlightsincluicd s
T ickbmig v
Em cafs, ¢ s el e books
on Havaiian cuture s wellaes, el
et gllies - howcasiog Mty craire

ilsbsere they have alsopenre bocks.

THE LOCALS' APPROACH
TO FEELING GOOD

As ke Bidy,

et for

llrie, isening o live e ardmuaoching s o, ot you could.

'WHERE TO STAY

Hawaiian Head Lei (Haka)
Afer things are sanymous wieh i uch

Trpical Botanial Gualen in Liwe', 52 peogle
can e immersed i this esdinn i lends
meryedlng himity and s respec o and.

eyl oing e ALY A P

oo, pt i and ey Olakine.

Wil e sanctaey — which | e,y bk to b sz

2 this welleingsincruary. 1 wencin the moming andwbike
enpred

and showier e Dinnit nthei
Kchen wacateac - Lo e Harmachi oo
wih el fm koo, pckled bl ponms

P g el . ke b, e
lesn cckeail un the i,
mantoct.com



QT ACTIVITY
M E D IA HONOLUE&T’IAGNUM,

MAI-TAI, MONSTERWELLEN

Auf den ersten Blick wirkt Hawaiis Hauptstadt wie eine normale amerikanische City. Doch inmitten sich wiegender
Palmen, exatischer Dufte, weizenblonder Surfer und polynesischen Sanftmuts springt der Aloha-Motor sofort an.

Mit ein bisschen Gliick sieht man die Meereskolosse aus nachster |lahe

NEUE ANGEBOTE ZUR
WALBEOBACHTUNG IN HAWAII

Whale Watching Season in Hawai‘i: Wenn die Riesen der
Meere zuriickkehren

Zwischen Dezember und April wird Hawai‘i zur Buhne eines der eindrucksvollsten Pinktlich zur jahrlichen Riickkehr der Buckelwale nach s | L BUCHENSIE
Naturschauspiele im Pazifik Hawaii gibt es neue Angebote fiir Besucherinnen und } éEEI}ETILTCEH
Besucher. Auf Maui etwa kann man die Tiere bei einer o W ! | HONOLULU

Sounds-Tour nicht zur sehen, sondern sie dank
Hydrophon-Technologie auch horen. Dafiir werden die
Schallwellen unter Wasser in elektrische Signale
umgewandelt. Auf 0’ahu wiederum gibt es jetzt auch
Bootsfahrten ab dem Waikiki Pier, also ganz in der Nahe
der Waikiki Resorts.

travelINSIDE Magazine (Trade) / America Journal (Trade) / Neue Westfalische (Consumer)



QT ACTIVITY
TRADE

Hawai’i Tourism Europe

® British Museum ‘Behind-the-Scenes’

® Visit USA ‘Island Hopping' Trade Event (CH)

® Unite USA (UK)

® Visit USA Webinar (UK)

®* Hawai'‘i Stays With You - Distribution / Training
®* 157 Trade Meetings / Discussions

® 7 Trade Education Sessions

® 97 Trade Education Participants




Q2 ACTIVITY
CONSUMER i
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OH-HAH-NAH #) | MATI-NAIT #)
Family - Relationship - Belonging Sacred - Power - Energy

* ‘Olelo Hawai‘i Digital Campaign - UK & DE
(March 24 - May 15)

®* Emotion-led storytelling woven into display,
video on demand and Meta @ Honolii Beach Park, Island of Hawai'i

®* Precision-targeted at Ethical Explorers &
Wellness Seekers - Culturally curious travellers

®* Geo-targeted digital ads building on the British
Museum exhibition across the London travel
network

Pono
* Twin-phase campaign in partnership with POH-NOH AH-LOH-HAH
Fairflight (DE) and Trailfinders (UK) Integrity - Balance - Fairness Love. Compassion - Co&tion




Q2 ACTIVITY
CONSUMER

@ Kauna'oa Beach, Island of Hawai'i

HAWAIAN

ISLANDS

Experience the
unique spirit of the
Hawaiian Islands

AH-LOH-HAH %)

Love - Compassion - Connection

DISCOVER HAWAI'l DISCOVER HAWAI'I

TRAILFINDERS

THE TRAVEL EXPERTS

HAWAIAN

TRAILFINDERS
ISLANDS TRAVEL

THE EXFERTS




Q2 ACTIVITY
CONSUMER

L 4

Kuleana — our responsibMigy to care fo Aloha —with love, compassion
the environment, culture, and people and 7‘53‘17662? for everyone

Discover Hawaii

okabi — in balance

s s &nd barmony “o HAW?"AN

ISLANDS

TRAILFINDERS

THE TRAVEL EXPERTS




Q2 ACTIVITY
MEDIA

3 Press Releases

Media Outreach

Myself Consumer Magazine (DE)
Individual Press Trip (UK)

Visit USA ‘Meet the Media’ - June 30




Q2 ACTIVITY
TRADE

Post-Peak - Training / Product Focus (UK/DE)

Pan European FAM (Maui & Kaua'i) - April

Lusso Luxury Showcase (UK) - June

Visit USA Summer Affair (UK) - July




PARTN

R OPPORTUNITIES

March April May
® ‘Olelo Hawai‘i Campaign ® Pan-European Trade FAM ® UK Individual Press
- Running until May 15 FAM

June

® DE/CH Individual Press
FAM

Key Contact:

Trade Training:

PR:

Amy Thomas (Europe) - amy@hawaiitourismeurope.com

Fleur Sainsbury (UK) - fleur@hawaiitourismeurope.com
Julia Rohrbacher (DE/CH) - julia@hawaiitourismeurope.com

Joanna Cooke (UK) - joanna@hawaiitourismeurope.com

Sabrina Hasenbein (DE/CH) - sabrina@hawaiitourismeurope.com


mailto:amy@hawaiitourismeurope.com
mailto:fleur@hawaiitourismeurope.com
mailto:Julia@hawaiitourismeurope.com
mailto:jo@hawaiitourismeurope.com
mailto:sabrina@hawaiitourismeurope.com

Mahalo nui loa!
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