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EUROPE
ECONOMY

● Unemployment stable across all three markets
● UK inflation above target, DE and CH under control
● Middle East conflict adding inflation risk, driving up energy prices, 

and increasing interest rates - weighing on consumer confidence
● GB£ / Euro weakening against US$ - increasing travellers' costs
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CONSUMER
TRENDS

• Travel remains a priority even among 
cautious consumers

• European travellers are taking fewer trips, 
with longer stays

• Long-haul demand remains robust despite 
uncertainty

• Demand is shifting, not collapsing - travellers 
are rerouting west, not cancelling

• Hawaiʻi is outperforming continental USA
● USA: Hawaiʻi, Alaska and Deep South standout performers
● Competitive set expanding as long-haul destinations invest in Europe
● Short-term gain for short-haul and western destinations as travellers 

prioritise familiarity and safety



Q1 ACTIVITY
CONSUMER

• British Museum Partnership – Hawai‘i: A Kingdom Crossing 
Oceans – January 15 – May 24

• 6.5 Million Visitors Annually (42% London / 36% UK)

• Ave. 80,000 visitors to the Hotung Exhibition Gallery

• Visual Identify & Recognition for the Hawaiian Islands

• 800 Attended Launch Event – January 13

• Journeyscape Competition – March 31



Q1 ACTIVITY
MEDIA

• Visit USA ‘Meet the Media’ and British Museum 
Press Launch – January 12

• British Museum ‘Behind-the-Scenes’ – January 22

• 3 Press Releases

• 111 – Media Interactions 

• 11 Stories – Earned Print 

• 16 Stories – Earned Digital Media

• 13 Stories – Media FAMs 

British Museum – Sample Coverage



Q1 ACTIVITY
MEDIA

Wellness & World Magazine – Cover and 7-Page Feature (March 2026)



Q1 ACTIVITY
MEDIA

travelINSIDE Magazine (Trade) / America Journal (Trade) / Neue Westfälische (Consumer)  



Q1 ACTIVITY
TRADE

• British Museum ‘Behind-the-Scenes’ 

• Visit USA ‘Island Hopping’ Trade Event (CH)

• Unite USA (UK)

• Visit USA Webinar (UK)

• Hawai‘i Stays With You – Distribution / Training

• 157 Trade Meetings / Discussions 

• 7 Trade Education Sessions

• 97 Trade Education Participants



Q2 ACTIVITY
CONSUMER

• ‘Ōlelo Hawai‘i  Digital Campaign - UK & DE 
(March 24 – May 15)

• Emotion-led storytelling woven into display, 
video on demand and Meta

• Precision-targeted at Ethical Explorers & 
Wellness Seekers - Culturally curious travellers 

• Geo-targeted digital ads building on the British 
Museum exhibition across the London travel 
network

• Twin-phase campaign in partnership with 
Fairflight (DE) and Trailfinders (UK)



Q2 ACTIVITY
CONSUMER



Q2 ACTIVITY
CONSUMER



Q2 ACTIVITY
MEDIA

• 3 Press Releases

• Media Outreach

• Myself Consumer Magazine (DE)

• Individual Press Trip (UK)

• Visit USA ‘Meet the Media’ – June 30



Q2 ACTIVITY
TRADE

• Post-Peak – Training / Product Focus (UK/DE)

• Pan European FAM (Maui & Kaua‘i) – April

• Lusso Luxury Showcase (UK) – June

• Visit USA Summer Affair (UK) – July



March

● ʻŌlelo Hawaiʻi Campaign 
– Running until May 15

April 

● Pan-European Trade FAM

May

● UK Individual Press 
FAM

June

● DE/CH Individual Press 
FAM

Key Contact: Amy Thomas (Europe) – amy@hawaiitourismeurope.com

Trade Training: Fleur Sainsbury (UK) – fleur@hawaiitourismeurope.com
Julia Rohrbacher (DE/CH) – julia@hawaiitourismeurope.com

PR: Joanna Cooke (UK) – joanna@hawaiitourismeurope.com
Sabrina Hasenbein (DE/CH) – sabrina@hawaiitourismeurope.com

PARTNER OPPORTUNITIES
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Mahalo nui loa! 
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