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We’re a creative insights firm shaping strategies that 
capture hearts, minds, and market share.Bringing the future of travel 

within reach



The State of the American Traveler
● Monthly tracking survey

● Representative sample of adult American 
travelers in each of four U.S. regions  

● Tracks traveler sentiment to generate insights 
into domestic travel trends

● 4,000+ fully completed surveys collected each 
wave. 

● Survey collected August 16-28

● Confidence interval of +/- 1.55%

● Data is weighted to reflect the actual 
population of each region



Traveler 
Sentiment



The State of the American Traveler livestream, July 2024
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87.3%

Americans’ Excitement for Travel Remains Elevated

Question:
Which best describes how excited you are 
about LEISURE TRAVEL in the NEXT TWELVE 
(12) MONTHS? 

The State of the American Traveler Base: All respondents,  4,033 completed surveys
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Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS? 

Americans’ Excitement for Travel Remains Elevated

Base: All respondents, approx. 4,000 completed surveys per wave
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56.5%

Travel as a Budget Priority Slips Below Last Year

Question:
Thinking carefully about how you 
expect to spend your income in the 
NEXT THREE MONTHS, please use the 
scale below to describe your spending 
priorities.

Leisure travel will be a(n) 
_________________.

Base: All respondents,  4,033 completed surveysThe State of the American Traveler



Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the scale below to describe your spending 
priorities.

62.0%

56.5%

17.9%

23.0%
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70%

% Bottom 3 Box Score

Base: All respondents, approx. 4,000 completed surveys per wave

% Top 3 Box Score

Travel as a Budget Priority Slips Below Last Year
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Mean = $6,184

Expected Travel Budgets Reach a New High

Question:
How much IN TOTAL is the maximum you will 
spend on leisure travel (including airfare, 
accommodations and all other trip related 
spending) during the NEXT 12 MONTHS?

Base: All respondents,  4,033 completed surveysThe State of the American Traveler



$6,184 
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$7,000

$8,000 Maximum Expected Annual 
Travel Spending (Mean)

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip related spending) during 
the NEXT 12 MONTHS?  Maximum I would spend on leisure travel (next 12 months):

Base: All respondents, approx. 4,000 completed surveys per wave

Expected Travel Budgets Reach a New High

43 wave average 
= $4,612

Record high

2022 2023 2024 2025

The State of the American Traveler



Looking Forward
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11.9%

38.4%

33.3%

13.8%
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Much worse off

Worse off

Just about the same - Neither
better off nor worse off

Better off

Much better off

Traveler Confidence in Financial Future Improves 
Again

47.1%

14.5%

Question:

LOOKING FORWARD - Do you feel that a year from 
now, you (and your household) will be better off 
financially, or worse off, or just about the same as 
now?

Base: All respondents,  4,033 completed surveysThe State of the American Traveler
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% Better off or Much better off

Question: LOOKING FORWARD - Do you feel that a year from now, you (and your household) will be better off financially, or worse off, 
or just about the same as now?

Base: All respondents, approx. 4,000 completed surveys per wave

Traveler Confidence in Financial Future Improves 
Again

2022 2023 2024 2025



Question: In which months do you currently have any leisure trips planned (even if only tentatively)? 

14.2%

32.9%

15.4%

13.4%

12.6%

28.4%

26.3%

29.3%

29.2%

NONE OF THESE

Sometime later in 2026

March 2026

February 2026

January 2026

December 2025

November 2025

October 2025

September 2025

Nearly 86% of Travelers Have at Least One Trip 
Currently Planned

The State of the American Traveler Base: All respondents,  4,033 completed surveys

have at least one trip 
currently planned

85.8%
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 5.0 Trips expected % 5 or more trips

Question: IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in NEXT TWELVE (12) MONTHS?

Expected Trip Volume Holds Steady This Month

The State of the American Traveler Base: All respondents, approx. 4,000 completed surveys per wave
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Question:
In the NEXT 12 MONTHS, do you expect 
to travel more or less for leisure than you 
did in the most recent 12-month period? 
(Select one) 

Plans to Travel More Next Year Decline

Base: All respondents,  4,033 completed surveysThe State of the American Traveler

I expect to travel 
more for leisure, 

26.4%

I expect to travel 
about the same for 

leisure, 55.5%

I expect to travel 
less for leisure, 

18.1%



Question:
In the NEXT 12 MONTHS, do you expect 
to travel more or less for leisure than you 
did in the most recent 12-month period? 
(Select one) 

Plans to Travel More Next Year Decline

Base: All respondents,  4,033 completed surveysThe State of the American Traveler
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The Impact of a US Recession on Travel 
Sentiment



Question: 
I expect the United States will enter 
an economic recession sometime in 
the NEXT SIX (6) MONTHS. 
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31.3%

29.1%

17.0%

Strongly disagree

Disagree

Neutral (neither agree nor
disagree)

Agree

Strongly agree

46.2%

Recession Concerns Among American Travelers Unchanged 
This Month

The State of the American Traveler Base: All respondents,  4,033 completed surveys
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Recession Concerns Among American Travelers Unchanged 
This Month

Statement: 
I expect the United States 
will enter an economic 
recession sometime in the 
NEXT SIX (6) MONTHS. 

% Agree or Strongly agree

The State of the American Traveler Base: All respondents, approx. 4,000 completed surveys per wave
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Question: 
Right now, I am being careful with my money 
because I'm concerned about an upcoming 
recession.

6.9%

16.2%

30.6%

30.6%

15.8%

Strongly disagree

Disagree

Neutral (neither agree nor
disagree)

Agree

Strongly agree

46.4%

22.1%

Nearly Half of Travelers Cautious With Money Amid Economic 
Concerns

The State of the American Traveler Base: All respondents,  4,033 completed surveys
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Strongly disagree

Disagree

Neutral (neither agree nor
disagree)

Agree

Strongly agree

55.9%

15.8%

Question:
Even in an economic recession, I'd consider 
travel to be a worthwhile investment. 

56% Say Travel Is a Worthwhile Investment Even in an Economic Downturn

Base: All respondents,  4,033 completed surveysThe State of the American Traveler



Hawai‘i
Oriented Travelers





















Traveler Tech Trends



4-in-10 travelers use offline resources to plan their travels

Question:
In the PAST 12 MONTHS, which of 

these resources have you used to help 

plan your travel? (Select all that 

apply)PLEASE ONLY CHECK IF USED 

FOR TRAVEL PLANNING, IDEAS OR 

INSPIRATION]
Yes, 39.4%        

No, 60.6%        



The State of the American Traveler

Question:  In the PAST 12 MONTHS, which of 
these resources have you used to help plan your 
travel? (Select all that apply)

PLEASE ONLY CHECK IF USED FOR TRAVEL 
PLANNING, IDEAS OR INSPIRATION

13.1%        

12.9%        

11.9%        

11.2%        

9.0%        

5.9%        

4.6%        

4.5%        

60.6%        
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Travel or lifestyle magazines (printed)

Free printed destination guide books or pamphlets

Television programming (broadcast or streaming)

Travel agent

Commercial guidebook

Newspaper travel section (printed)

Direct mail piece

Travel-related radio program

None of these

Travel magazines are the leading offline source of 
planning information.

39.4%



The State of the American Traveler

Question:  In the PAST TWELVE (12) 
MONTHS, have you used a destination's 
official local Visitors or Convention Bureau 
(or Chamber of Commerce), or state or 
national government tourism office to help 
plan any travel? If so, which resources did 
you use? 

21.4%        

14.7%        

8.8%        

7.2%        

3.3%        

65.3%        

0% 10% 20% 30% 40% 50% 60% 70%

Official destination website

Official visitor guide (online version)

Official visitor guide (printed version)

Official visitor information center

Official destination mobile app

None of these

DMOs are used by about 1-in-3 travelers, with their 
websites leading the way.  

34.7%
Used at least one DMO 

resource



Online Video

Yes, 35.0% 

No, 
62.2%        

I don't 
know, 

2.8%        

Used Online Video for Travel Planning
 (past 12 months)



Online Video

55.1%
48.7%

35.8%
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% Have Used Online Video to Plan Travel

15.5%        

41.6%        
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Vertical format
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no preference

12.4% in 2024



Digital Influencers

45.5%

31.8%

16.3%

6.1%
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By Generation

Yes, 
18.6%        

No, 
78.0%        

I don't 
know, 

3.4%        

Used a Digital Influencer to Plan Travel
 (past 12 months)



Podcasts
Top Podcast Genres

Yes, 34.8% 

No, 
65.2%        

Listen to Podcasts Regularly

30.2%        

30.0%        

28.6%        

25.9%        

25.7%        

22.5%        

19.9%        

19.8%        

18.0%        

17.4%        

17.3%        

16.2%        

15.4%        

15.1%        

14.8%        
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Streaming Services

Yes, 91.4%        

No, 8.6%        

39.9%        
38.3%        

29.1%        
28.0%        

23.0%        
19.9%        

19.1%        
18.8%        

18.0%        
17.9%        
17.8%        

16.4%        
14.8%        
14.7%        
14.2%        

13.1%        
12.4%        
11.9%        
11.8%        

4.1%        
3.8%        
3.4%        

2.7%        
0% 20% 40%

Amazon Prime Video (ad-supported)
Netflix (ad-free)

Netflix (ad-supported)
Hulu (ad-supported)

Amazon Prime Video (ad-free)
Disney+ to Disney+ (ad-free)
Paramount+ (ad-supported)

tubi
Disney+ (ad-supported)

Hulu (ad-free)
HBO Max (ad-free)

Apple TV+
HBO Max (ad-supported)

Peacock Premium
ESPN+

Peacock Plus
YouTube Premium

Paramount+ (ad-free)
Pluto TV

Discovery+ (ad-supported)
Discovery+ (ad-free)

Sling TV
Fubo TV

% Regularly Watch Any Streaming Service



Virtual & 
Augmented 

Reality 



VIRTUAL REALITY HEADSETS

14.9% 
of travelers say they have 

access to a virtual reality 

headset.



The State of the American Traveler

17.2%
15.5%

17.8%
16.1%

17.4%        
15.5% 14.9%
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Question: 
Do you currently own (or have access to 
use) a virtual reality headset?

Virtual reality headsets have not seen significant 
adoption over the past eight years.

% Own or have access to a virtual reality headset



The State of the American Traveler

10.4%        

23.2%        

27.6%        

16.5%        

22.3%        

0% 5% 10% 15% 20% 25% 30%

Very interested

Interested

Neutral (Neither interested nor
uninterested)

Uninterested

Very uninterested

33.6%Question: 
If good contents were available, how 
interested would you be in using a Virtual 
Reality Headset to research leisure 
destinations you are considering visiting?

38.8%

One in three are interested in using VR headsets to 
research leisure destinations.



The State of the American Traveler

53.3%

46.5%

41.2%

46.0%

41.0%        
37.1%

33.6%

0%

10%

20%

30%

40%

50%

60%

2017 2018 2019 2022 2023 2024 2025

Question: 
If good contents were available, how 
interested would you be in using a 
Virtual Reality Headset to research 
leisure destinations you are considering 
visiting?

Interest in using VR headsets to research leisure 
destinations has been declining over the past three years.



Artificial
Intelligence



The State of the American Traveler



The State of the American Traveler

15.8%
17.0%

13.1%

9.7%
11.1%10.7%11.0%11.3%

13.4%
15.1%14.2%

16.1%
17.4%

15.6%
16.8%
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23.9%
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Traveler Use of AI-based tools for Travel Planning

Historical Trends

Yes, 
22.6%        

No, 
74.6%        

I don't know, 2.8% 

Artificial Intelligence Tool Usage
 (Travel planning - Past 12 months)



The State of the American Traveler

11.4%        

24.8%        

28.2%        

15.3%        

20.3%        

0% 5% 10% 15% 20% 25% 30%

Very interested

Interested

Neutral (Neither interested nor
uninterested)

Uninterested

Very uninterested

36.2%
Question: 
How interested would you be in using 
Artificial Intelligence (AI) technologies for 
travel inspiration and/or trip planning?

35.6%

Interest in using AI for travel planning is split.



The State of the American Traveler
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The State of the American Traveler





The State of the American Traveler

Sign Up For Your 
Demo & Trial of

The State of the 
American Traveler
Insights Explorer



Thank You!

Livestream Calendar

Info@futurepartners.com

Linkedin.com/company/futurepartners

instagram.com/futurepartners.tourism/
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