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https://www.youtube.com/watch?v=yIUBxtravDo
https://www.youtube.com/watch?v=hk0ExrIsrgc
https://www.youtube.com/watch?v=2-MWTnxlA2w
https://www.youtube.com/watch?v=9I_zedTr1UM

CANADA HAWAI TOURISM .

AUTHORITY

Winter Olympic Television

« CBC Ontario campaign: 2/6-22: 442,000 impressions;
86% video completion rate

High Traffic Billboards

« Calgary: high-traffic food court in downtown financial
district

« Toronto: major walking funnel route in downtown:
1.21M+ impressions over 4 weeks
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Travel Trade

Trade post: 1,300+ advisor views; 800+ travel trade accounts

These new Hawali Stays With You videos highlight what makes the
Islands & must-visit destination — authentic culture, stunning natural

Baxter Media banners: 58,000+ impressions with Canadian B ot
travel advisors
Hilton Canada partnership: dedicated advisor fraining

. simple getaway. Hawal'i offers opportunities
for dlients to engage with local culture, leam
eqaturin — 21pax
experience the Islands in a way that is
respectiul and enriching. Whether i's
attending a cultural workshop, visiting
historic sites, or simply slowing down to
embrace island rhythm, these moments.
create emotional connection - the kind that
h- drives referrals and return visits.

Adventure

From snorkeling alongside vibrant marine life
and hiking through lush rainforests to
witnessing sunrise from a volcanic summit,
Hawaii's landscapes offer adventure at
@every pace, These experiences are more
than just activities; they re transformative
moments that allow clients to reconnect with
nature and themselves. Position Hawai'i as a
destination where adventure meets
mindfulness, and every island offers
something distinct to discover.

Q&A with

Inés Almeida Garrett
Visit Portugal

Tell usaittle it about yourself and
how long you've been i the travel
industry? Did you move to Canada for

Culinary

Hawaif's cuisine reflects its fich multicultural
heritage. Encourage clients to go beyond the
plate by exploring farm-to-table dining, local
farmers markets, traditional dishes like
laulau and poke, and the stories behind
them. Food in Hawali is connection, histery
and place, which is a powerful selling point

exciting?

for travellers seeking immersive
experiences
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JAPAN HAWAI1 TOURISM .
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YouTube: 2,514 views; 39,495 impressions

FB & IG: 17,190 views

HSWU dedicated campaign page
« March newsletter: 3,174 views
« Reached 992 media professionals

Aloha Market Tokyo at Haneda Airport: 3/18-4/7
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KOREA

TV-Home Shopping Broadcast
« Feature HSWU

« Partners: Very Good Tour, YB Tour: 550+ L B otQHJlﬁ?“'
Bookings == =

« KakaoTalk mobile push: 1.02 million

Social Media
- YouTube, IG, FB: 1,926 views » 22 sgorp

L] "'

Travel Trade %”I 9%\1 S %%‘H Y U Ieaiakal

Hauw

Us|Fo| =H

* Yellow Balloon Webinar on Mar 18: 42 - V- ASIEE 4R
agents b

ALY FM TS

FleEA dEEE

IE 080-469-4545

Hawai‘i Tourism Authority 5



CHINA

Social Media
« WeChat: 8,666
« Weibo: 291,335
« Douyin: 14,921
« Xiaohongshu: 75,234
« Total: 390,156 Impressions

Travel Trade

« 6 fraining sessions
- 580+ travel agents
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TAIWAN AWAT TOURISM

Post EMR - gohawail.com (TW) &
{ . Hl vulti @8 & INTATE-N A
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daniel_ho_creations So rice to mest you guys!

Social Media
e FB & IG: 2 videos in Feb/Mar
« 2,814 Views; 2,122 Engagements
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Travel Trade & Media Event susmnsns
O: 2@ 18208

+ In Feb., launched JAL Hawai'i PAK p— R
itinerary of 11D7N cruise trip. HSWU

was showcased to 50 fravel tfrade
and media representatives.
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I EUROPE HAWA(1 TOURISM .

Wiew this emailin your browser

AGENT TRAINING VISITOR GUIDE GALLERY MEDIA & PR

e
AWAIIAN.

ISLANDS

Travel Trade Newsletter

- 800+ fravel trade professionals
across Europe

- 48.9% open rate
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Aloha Amy!

welcoma to the l=test Hawarl update, Induding our new global brand campalgn "Hawai' stays
with You", showcasing how raveliers can make deeper connections with the islands' Iving
culture, culinary adventures, wellness experiences, and the people who call Hawal| home.

We've also included product updates, a Visit USA wekinar in March, cur vear of Coastal Kuleana
gl the [ to giving back. as well as useful apps and tools for
you and your clients

Trade Education & Meetings
- Made assets available to all

- Invited partners to amplify the
campaign message

Ekemo mai - Welcome. and mahalo for your contimued support in sharing the spint of Hawati!

Visit USA Hawai'i Webinar
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Hawvai‘i Tourism campaign encourages deeper
connections

I DAILY NEWS ¢ USA |

Ocean Film Festival
- 27 screenings across AU and NZ
- 500-900 attendees per screen; total 15,000+
ol

Brand USA Trade Roadshow

- Played HSWU throughout the events in
Auckland and Christchurch

- Est. 500 travel agents

Press Release
- Feb: 314 editors & freelancers in AU and NZ
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