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January 2026 Highlights – Expenditures and Arrivals

Note:  2025 and 2026 figures are preliminary.
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January 2026 Highlights by Market
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EXPENDITURES 
($mil.) 2026P 2025P % Change
TOTAL (AIR) 2,250.3 1,888.9 19.1%
U.S. West 1,061.5 812.0 30.7%
U.S. East 749.7 601.8 24.6%
Japan 83.2 83.2 -0.1%
Canada 134.6 150.0 -10.3%
All Others 221.3 241.9 -8.5%

PPPD SPENDING 
($) 2026P 2025P % Change
TOTAL (AIR) 277.8 249.9 11.2%
U.S. West 266.7 239.5 11.3%
U.S. East 311.9 264.1 18.1%
Japan 249.9 248.0 0.8%
Canada 228.8 224.8 1.8%
All Others 278.3 272.6 2.1%

AVERAGE DAILY 
CENSUS 2026P 2025P % Change
TOTAL (AIR) 261,290 243,829 7.2%
U.S. West 128,389 109,352 17.4%
U.S. East 77,527 73,504 5.5%
Japan 10,738 10,826 -0.8%
Canada 18,978 21,522 -11.8%
All Others 25,658 28,625 -10.4%

VISITOR ARRIVALS 2026P 2025P % Change
TOTAL (AIR) 858,693 773,149 11.1%
U.S. West 419,156 368,123 13.9%
U.S. East 255,548 207,519 23.1%
Japan 56,731 54,296 4.5%
Canada 49,616 54,333 -8.7%
All Others 77,641 88,878 -12.6%
Note:  2025 and 2026 figures are preliminary.



January 2026 Highlights by Island
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EXPENDITURES 
($mil.) 2026P 2025P % Change
O‘ahu 937.0 772.0 21.4%
Maui 664.7 534.9 24.3%
Moloka‘i 5.2 4.1 27.3%
Lāna‘i 8.7 10.3 -15.9%
Kaua‘i 286.3 259.2 10.5%
Hawai‘i Island 348.4 308.4 13.0%

PPPD SPENDING 
($) 2026P 2025P % Change
O‘ahu 244.5 224.4 9.0%
Maui 329.4 297.7 10.7%
Moloka‘i 171.3 213.8 -19.9%
Lāna‘i 711.5 748.0 -4.9%
Kaua‘i 308.7 293.8 5.1%
Hawai‘i Island 272.2 219.3 24.1%

AVERAGE DAILY 
CENSUS 2026P 2025P % Change
O‘ahu 123,616 110,976 11.4%
Maui 65,090 57,960 12.3%
Moloka‘i 985 620 58.9%
Lāna‘i 393 445 -11.6%
Kaua‘i 29,919 28,462 5.1%
Hawai‘i Island 41,286 45,366 -9.0%

VISITOR ARRIVALS 2026P 2025P % Change
O‘ahu 527,241 457,278 15.3%
Maui 236,180 202,416 16.7%
Moloka‘i 3,295 2,843 15.9%
Lāna‘i 3,284 3,608 -9.0%
Kaua‘i 121,293 110,162 10.1%
Hawai‘i Island 154,982 159,312 -2.7%
Note:  2025 and 2026 figures are preliminary.



January 2026 Highlights – Purpose of Trip

Note:  2025 and 2026 figures are preliminary.
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PURPOSE OF TRIP  - % Total Total by Air US West US East Japan Canada
2026P 2025P 2026P 2025P 2026P 2025P 2026P 2025P 2026P 2025P

Pleasure (Net) 82.8% 81.8% 80.0% 80.9% 81.9% 76.3% 91.5% 88.9% 94.0% 92.3%
Honeymoon/Get Married 3.2% 3.2% 1.7% 1.9% 2.9% 2.9% 10.4% 10.1% 1.4% 1.5%
Honeymoon 2.8% 2.8% 1.2% 1.5% 2.7% 2.5% 10.1% 10.0% 1.4% 1.5%
Get Married 0.5% 0.5% 0.5% 0.5% 0.3% 0.5% 0.6% 0.8% 0.5% 0.1%
Pleasure/Vacation 80.0% 79.0% 78.6% 79.3% 79.1% 73.8% 82.2% 79.5% 92.7% 91.0%

Mtgs/Conventions/Incentive 4.1% 6.6% 3.5% 5.4% 4.4% 10.4% 5.3% 6.2% 4.3% 4.6%
Conventions 3.1% 5.0% 2.7% 4.1% 3.6% 8.6% 0.8% 1.0% 3.5% 4.3%
Corporate Meetings 0.5% 0.9% 0.6% 0.9% 0.5% 1.4% 0.1% 0.2% 0.1% 0.4%
Incentive 0.6% 0.8% 0.3% 0.5% 0.4% 0.7% 4.5% 5.1% 0.7% 0.1%

Other Business 2.4% 3.0% 3.8% 3.5% 1.3% 4.1% 0.3% 0.4% 0.5% 0.4%
Visit Friends/Rel. 8.9% 9.6% 10.6% 11.0% 9.2% 11.3% 1.9% 3.1% 3.4% 5.4%
Gov't/Military 0.6% 1.2% 0.6% 1.0% 0.9% 2.6% 0.1% 0.1% 0.0% 0.1%
Attend School 0.1% 0.3% 0.2% 0.3% 0.1% 0.4% 0.1% 0.4% 0.0% 0.1%
Sport Events 1.8% 1.5% 2.5% 2.1% 1.5% 1.0% 0.9% 1.4% 0.4% 1.3%
Other 4.2% 3.1% 4.5% 3.1% 5.1% 3.2% 3.1% 3.1% 0.7% 2.0%



January 2026 Highlights – Accommodation Choice
ACCOMMODATIONS - % Total Total by Air US West US East Japan Canada

2026P 2025P 2026P 2025P 2026P 2025P 2026P 2025P 2026P 2025P
Plan to stay in Hotel 55.0% 58.3% 49.1% 52.1% 52.0% 58.6% 83.7% 78.5% 53.3% 52.0%

Plan to stay in Condo 17.9% 50.7% 20.9% 46.4% 16.6% 48.4% 11.3% 74.8% 21.0% 42.7%

Plan to stay in Timeshare 8.4% 15.4% 8.6% 16.7% 10.0% 13.0% 6.3% 14.6% 11.5% 23.3%

Cruise Ship 0.5% 12.5% 0.3% 14.2% 0.8% 9.9% 0.0% 11.8% 1.1% 20.1%

Friends/Relatives 11.1% 8.0% 13.2% 8.7% 12.1% 8.8% 0.9% 7.8% 5.9% 9.7%

Bed & Breakfast 0.9% 6.5% 0.6% 7.2% 1.0% 6.8% 0.1% 6.4% 0.8% 7.6%

Rental House 10.3% 1.6% 10.3% 0.6% 12.2% 3.4% 0.1% 0.1% 10.9% 1.8%

Hostel 0.7% 10.5% 0.5% 12.3% 0.6% 11.9% 0.1% 2.3% 1.1% 7.1%

Camp Site, Beach 0.4% 1.0% 0.2% 1.0% 0.4% 1.1% 0.1% 0.0% 1.0% 0.8%

Private Room in Private Home** 1.0% 10.8% 1.2% 12.3% 0.7% 11.6% 0.2% 0.4% 1.8% 12.0%

Shared Room/Space in Private 
Home** 0.5% 0.7% 0.5% 0.6% 0.6% 0.7% 0.0% 0.1% 0.4% 1.4%

Other 1.4% 0.6% 1.8% 0.6% 1.2% 0.6% 0.1% 0.0% 1.3% 0.7%

Note:  2025 and 2026 figures are preliminary.
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January 2026 Highlights - Lodging

2026 2025 Change
Occupancy 75.9% 73.9% 1.9%
ADR $383 $383 -0.1%
RevPAR $290 $283 2.5%

Source:  STR, Inc. © Copyright 2026  State of Hawai‘i Department of Business, Economic Development & Tourism;  Lighthouse Intelligence, Inc. © Copyright 
2026 State of Hawai‘i Department of Business, Economic Development & Tourism

2026 2025 Change
Occupancy 56.4% 58.9% -2.5%
ADR $534 $569 -6.2%
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January 2026 Highlights - State TAT Collections

Source:  Department of Taxation
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• Preliminary January 2026 TAT Collections: $89.5 million 
• Preliminary YTD Fiscal 26 TAT Collections: $466.0 million (-0.7%)
• YTD Fiscal 25 TAT Collections: $469.3 million (-3.3 million)



January 2026 Highlights – Hawai‘i Airport Throughput

Source:  Transportation Security Administration by Tourism Economics

10 February 26. 2026



January 2026 Highlights – Load Factors
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
DOMESTIC FLIGHTS 2025P 84.5 89.3 90.8 90.9 93.3 97.4 96.9 90.3 87.3 90.5 85.8 93.0
DOMESTIC FLIGHTS 2026P 82.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

0.0
20.0
40.0
60.0
80.0

100.0

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
INTERNATIONAL FLIGHTS 2025P 89.8 88.2 87.8 83.1 77.7 87.7 89.1 89.1 82.5 85.9 84.2 84.4
INTERNATIONAL FLIGHTS 2026P 86.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

0.0
20.0
40.0
60.0
80.0

100.0

Note:  2025 and 2026 figures are preliminary.



Scheduled Nonstop Seats to Hawai‘i by Port Entry
January Total Domestic International

2026 2025 %CHANGE 2026 2025 %CHANGE 2026 2025 %CHANGE

STATE 1,159,868 1,123,752 3.2 918,177 887,288 3.5 241,691 236,464 2.2
HONOLULU 723,935 717,810 0.9 509,569 506,699 0.6 214,366 211,111 1.5
KAHULUI 219,253 208,040 5.4 201,502 191,491 5.2 17,751 16,549 7.3
KONA 130,102 116,910 11.3 122,964 110,716 11.1 7,138 6,194 15.2
HILO 0 0 0.0 0 0 0.0 0 0 0.0
LIHU‘E 86,578 80,992 6.9 84,142 78,382 7.3 2,436 2,610 -6.7

Source:  DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of February 24, 2026, subject to change

12 February 26, 2026

February Total Domestic International
2026 2025 %CHANGE 2026 2025 %CHANGE 2026 2025 %CHANGE

STATE 1,049,357 991,910 5.8 841,869 785,585 7.2 207,488 206,325 0.6
HONOLULU 645,620 633,535 1.9 463,646 451,370 2.7 181,974 182,165 -0.1
KAHULUI 206,546 185,572 11.3 189,796 170,400 11.4 16,750 15,172 10.4
KONA 118,072 101,710 16.1 111,744 95,332 17.2 6,328 6,378 -0.8
HILO 0 0 0.0 0 0 0.0 0 0 0.0
LIHU‘E 79,119 71,093 11.3 76,683 68,483 12.0 2,436 2,610 -6.7



Scheduled Nonstop Seats to Hawai‘i by Port Entry (continued)

March Total Domestic International
2026 2025 %CHANGE 2026 2025 %CHANGE 2026 2025 %CHANGE

STATE 1,248,199 1,194,289 4.5 1,015,230 962,102 5.5 232,969 232,187 0.3
HONOLULU 758,551 758,716 0.0 553,444 554,845 -0.3 205,107 203,871 0.6
KAHULUI 256,306 237,482 7.9 238,297 219,889 8.4 18,009 17,593 2.4
KONA 135,105 111,852 20.8 128,384 104,261 23.1 6,721 7,591 -11.5
HILO 0 0 0.0 0 0 0.0 0 0 0.0
LIHU‘E 98,237 86,239 13.9 95,105 83,107 14.4 3,132 3,132 0.0

Source:  DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of February 24, 2026, subject to change
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April Total Domestic International
2026 2025 %CHANGE 2026 2025 %CHANGE 2026 2025 %CHANGE

STATE 1,152,548 1,080,706 6.6 933,113 859,004 8.6 219,435 221,702 -1.0
HONOLULU 717,591 702,446 2.2 518,276 496,687 4.3 199,315 205,759 -3.1
KAHULUI 226,372 193,645 16.9 212,108 183,727 15.4 14,264 9,918 43.8
KONA 113,624 101,134 12.3 108,986 96,327 13.1 4,638 4,807 -3.5
HILO 175 0 NA 175 0 NA 0 0 0.0
LIHU‘E 94,786 83,481 13.5 93,568 82,263 13.7 1,218 1,218 0.0



MARKET TRENDS
AND 
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Skift Global Travel Health Index = 102

Source: Skift Research
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Japanese Yen to $USD vs. Visitor Arrivals to Hawai‘i 

Source:  DBEDT, Federal Reserve Bank of St. Louis
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Canadian Dollar to $USD vs. Visitor Arrivals to Hawai‘i 

Source:  DBEDT, Federal Reserve Bank of St. Louis
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STR Hotel Performance Forecast 



State of Hawai‘i Hotel Forecast

Source:  STR, Inc. © Copyright 2026  State of Hawai‘i Department of Business, Economic Development & Tourism

Occupancy ADR RevPAR

Year % Pct Point  Change $ % Change $ % Change 

2024 73.3% -1.2% ▼ $363.57 -3.0% ▼ $266.51 -4.5% ▼

2025 73.8% 0.5% ▲ $366.30 0.8% ▲ $270.46 1.5% ▲

2026F 73.8% 0.0% ▼ $366.81 0.1% ▲ $270.70 0.1% ▲

2027F 74.2% 0.4% ▲ $370.52 1.0% ▲ $274.87 1.5% ▲
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O‘ahu Hotel Forecast

Source:  STR, Inc. © Copyright 2026  State of Hawai‘i Department of Business, Economic Development & Tourism

28 February 26. 2026

Occupancy ADR RevPAR

Year % Pct Point  Change $ % Change $ % Change 

2024 79.8% 0.1% ▲ $283.32 1.0% ▲ $226.18 1.2% ▲

2025 78.6% -1.2% ▼ $284.12 0.3% ▲ $223.33 -1.3% ▼

2026F 78.6% 0.0% ▼ $285.57 0.5% ▲ $224.42 0.5% ▲

2027F 78.9% 0.3% ▲ $289.51 1.4% ▲ $228.48 1.8% ▲



Maui County Hotel Forecast

Source:  STR, Inc. © Copyright 2026  State of Hawai‘i Department of Business, Economic Development & Tourism
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Occupancy ADR RevPAR

Year % Pct Point  Change $ % Change $ % Change 

2024 61.6% -4.0% ▼ $549.94 -7.2% ▼ $338.52 -13.0% ▼

2025 64.5% 2.9% ▲ $536.80 -2.4% ▼ $345.95 2.2% ▲

2026F 64.5% 0.1% ▲ $527.43 -1.7% ▼ $340.31 -1.6% ▼

2027F 64.9% 0.3% ▲ $528.58 0.2% ▲ $342.82 0.7% ▲



Hawai‘i Island Hotel Forecast

Source:  STR, Inc. © Copyright 2026  State of Hawai‘i Department of Business, Economic Development & Tourism

30 February 26. 2026

Occupancy ADR RevPAR

Year % Pct Point  Change $ % Change $ % Change 

2024 66.7% -2.5% ▼ $424.31 1.2% ▲ $282.88 -2.4% ▼

2025 69.3% 2.7% ▲ $439.31 3.5% ▲ $304.52 7.6% ▲

2026F 69.2% -0.1% ▼ $449.55 2.3% ▲ $311.02 2.1% ▲

2027F 69.7% 0.5% ▲ $452.16 0.6% ▲ $315.25 1.4% ▲



Kaua‘i Hotel Forecast

Source:  STR, Inc. © Copyright 2026  State of Hawai‘i Department of Business, Economic Development & Tourism

31 February 26. 2026

Occupancy ADR RevPAR

Year % Pct Point  Change $ % Change $ % Change 

2024 73.0% -1.0% ▼ $413.02 0.2% ▲ $301.46 -1.2% ▼

2025 75.4% 2.4% ▲ $416.44 0.8% ▲ $313.78 4.1% ▲

2026F 75.0% -0.4% ▼ $422.12 1.4% ▲ $316.40 0.8% ▲

2027F 75.4% 0.4% ▲ $432.20 2.4% ▲ $325.75 3.0% ▲
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Vision Insights 
U.S. Traveler Profiles
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Vision Insights Syndicated Survey
• DBEDT subscribes to Vision Insight’s Brand Health and Profiles 

databases for the U.S., Japan, Canada, Australia, and Korea
• Consumers are surveyed each day
• DBEDT receives access to new data each week for selected traveler 

profile segments for the U.S., Japan, Canada, Australia, and Korea
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Segment Definitions
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Avid Traveler $150k+
• Gross household income is $150k+
• Age is 25-54
• Either

• Married/domestic partner and have no 
children

• Married/domestic partner and have 1+ 
children under 18

• Have 1+ children under 18
• Either

• Takes international vacations
• Likely/very likely to book an air trip in the 

next 12 months
• Visited Hawaiʻi or Alaska in the last 12 

months
• Next leisure destination is most likely to 

be Hawaiʻi or Alaska

Nationally Representative Sample (Nat Rep)
• Representative of U.S. adults in terms of age, 

gender, social class and education

Avid Traveler $100k+
• Gross household income is $100k+
• Age is 25-54
• Either

• Takes international vacations
• Likely/very likely to book an air trip in the 

next 12 months
• Visited Hawaiʻi or Alaska in the last 12 

months
• Next leisure destination is most likely to 

be Hawaiʻi or Alaska

Long-Distance Air Traveler under 55
• Takes international vacations
• State of residence is not Hawaiʻi
• Age 18-54



U.S. - Leisure Trip In Past 12 Months
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U.S. – Next Destination for Leisure Trip
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Sample Min. n=75

And, to which of the following destinations are you MOST LIKELY to go? (Amongst destinations Considered)
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Top 10 States of Residence by Segment
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US Avid Traveler
$100K
25-54

US Avid Traveler
$150K

25-54, 2+ household

US Long-Distance Air 
Traveler 
Under 55

US Nat Rep

%

New York 9.0%
Florida 8.8%
Texas 7.8%
California 6.7%
Pennsylvania 5.2%
Georgia 4.4%
Ohio 4.1%
North Carolina 4.0%
Illinois 3.7%
Michigan 3.4%

%

New York 20.9%
California 15.0%
Texas 8.6%
Florida 7.5%
Illinois 4.3%
Georgia 4.2%
Pennsylvania 3.8%
Washington 2.9%
New Jersey 2.7%
Massachusetts 2.7%

%

New York 23.2%
California 17.1%
Texas 7.7%
Florida 7.3%
Illinois 5.8%
Georgia 4.3%
Massachusetts 3.5%
Pennsylvania 3.3%
Washington 3.2%
New Jersey 2.9%

%

New York 14.4%
California 10.0%
Texas 8.9%
Florida 8.6%
Georgia 5.3%
Pennsylvania 3.9%
Illinois 3.7%
North Carolina 3.3%
New Jersey 3.2%
Virginia 2.9%

Sample Size: n=2,636 n=1,109 n=5,590 n=22,575



U.S. - Importance of Travel Factors
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Very Important 5

US: Avid Traveler 
$100k+

US: Avid Traveler 
$150k+

US: Long-Distance 
Air Traveler 

under 55
US Market

Comfort and accessibility 54% 57% 51% 51%

Value for money 52% 54% 51% 55%

Entertainment and nightlife 44% 48% 40% 29%

Consideration of sustainable principles 42% 46% 38% 28%

Natural attractions/activities 50% 52% 47% 43%

Cultural attractions 47% 50% 44% 37%

Opportunity to experience local restaurants/businesses 46% 49% 44% 39%

Family-friendly location and activities 49% 52% 46% 41%

Safe and Secure Destination 58% 60% 56% 61%

Sample Size: n=2,636 n=1,109 n=5,590 n=22,575

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?



U.S. - Hawaiʻi as an Aspirational Destination
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Please tell us how much you agree or disagree with each statement below about Hawaiʻi as a travel destination to you?

Agreement Regarding Hawaiʻi as a Travel Destination
(Strongly Agree) 

45%
42% 44%

41% 40% 40% 40% 40%

32%
37% 38%

50%
47% 48% 47%

44%
46% 46% 44%

35%

43% 43%
38%

35% 36% 34% 34% 34% 33% 32%

26%
28% 29%

27%
24% 26%

21% 22% 20% 21% 20% 19%
16% 17%

Hawaiʻi is a fun 
and exciting 
destination

I am open to 
spending money to 

go to Hawaiʻi as 
long as it’s 
affordable

Hawaiʻi is a dream 
destination for me

I am always 
looking for new 

experiences such 
as Hawaiʻi

It is important to 
me to save money 
for a future trip to 

Hawaiʻi

My love for travel is 
a major reason 

why I want to go to 
Hawaiʻi

I love to have 
"more insider 

knowledge" about 
Hawaiʻi

I enjoy watching 
travel 

documentaries 
about Hawaiʻi

I only look for the 
cheapest travel 

destinations/prices 
and Hawaiʻi isn't 

one of them

I use every 
possible medium to 
stay connected to 

Hawaiʻi

Every time I talk to 
my friends and 

family, I bring up 
taking a trip to 

Hawaiʻi

US Avid Traveler $100k+ US Avid Traveler $150k+ US Long Distance Traveler US Nat Rep

Sample Size: n=2,636 n=1,109 n=5,590 n=22,575



Vision Insights 
Japan Traveler Profiles

2025

February 26, 2026



Vision Insights Syndicated Survey 
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• DBEDT subscribes to Vision Insight’s Brand Health and Profiles 
databases for the U.S., Canada, Japan, Australia, and Korea

• Consumers are surveyed each day
• DBEDT receives access to new data each week for selected traveler 

profile segments for the U.S., Canada, Japan, Australia, and Korea



Japan - Segment Definitions
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Avid Traveler
• Gross household income is 10M+ yen
• Age is 25-45
• Married or living with partner
• Might or might not have children
• Employed full time
• Either takes international vacations, very 

likely/likely to book a flight in the next 12 
months, or book a vacation using online 
agencies/websites

Nationally Representative Sample (Nat Rep)
• Representative of Japan adults in terms of 

age, gender, social class and education

Affluent Traveler
• Gross household income is 15M+ yen
• Age is 35-60
• Married or living with partner
• Might or might not have children
• Employed full time
• Either takes international vacations, very 

likely/likely to book a flight in the next 12 
months, family friendly locations and 
activities are important, or comfort and 
accessibility is important

Active Senior Traveler
• Gross household income is greater than 

1.95M+ yen
• Age is 65-75
• Belongs to a frequent flyer program
• Becomes aware of travel destinations on 

TV, radio, or newspaper



Japan - Leisure Trip in Past 12 Months
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21% 21%

14%

5%

10%

7%

10%

5%

1%
2%

1%
2% 2% 3%

4% 3%

1% 1%
0%

5%

10%

15%

20%

25%

State of Hawaiʻi Island of Hawaiʻi 
("Big Island")

Oʻahu Molokaʻi Lānaʻi Kauaʻi Maui

Japan Avid Traveler Japan Affluent Traveler Japan Active Senior Traveler Japan Nat Rep

Sample Min. n=50



Japan - Next Destination for Leisure Trip
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Sample Min. n=50
And, to which of the following destinations are you MOST LIKELY to go? (Amongst destinations Considered)

16%

4%

13%

2%
2%

2%

5%

16%

1%

4%

1%

4%

1% 1% 1%

4%

3%

8%

0% 0% 1%

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

State of Hawaiʻi Island of Hawaiʻi 
("Big Island")

Oʻahu Molokaʻi Lānaʻi Kauaʻi Maui

Japan Avid Traveler Japan Affluent Traveler Japan Active Senior Traveler Japan Nat Rep



Japan - Importance of Travel Factors
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Very Important 5

Japan: 
Avid Traveler

Japan:
Affluent Traveler

Japan: 
Active Senior 

Traveler
Japan Market

Value for money 22% 28% 31% 25%

Comfort and accessibility 35% 47% 39% 34%

Natural attractions/activities 31% 27% 30% 22%

Family friendly locations and activities 38% 29% 19% 23%

Opportunity to experience local 
restaurants/businesses 30% 28% 22% 18%

Cultural attractions 33% 32% 36% 22%

Entertainment and nightlife 31% 17% 8% 13%

Consideration of sustainable principles 8% 18% 17% 10%

Safe and Secure Destination 49% 54% 64% 55%

Sample Size: n=104 n=100 n=4,974

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=144



Japan - Hawaiʻi as an Aspirational Destination
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Please tell us how much you agree or disagree with each statement below about Hawaiʻi as a travel destination to you?

Agreement Regarding Hawaiʻi as a Travel Destination
(Strongly Agree) 

28%
28%

22%

1…
20%

24%

19%

16%
18%

14%

17%

13%

17%

11%

7%
9%

8% 9%
7%

9%

4%
7%

9%

16
%

8%

3%

7%

3%

6%
9%

5%
3% 2%

10%

14%
12%

7%
8%

6% 6% 7% 7%

4%
5%

Hawaiʻi is a fun and 
exciting destination

I am open to 
spending money to 

go to Hawaiʻi as 
long as it’s 
affordable

Hawaiʻi is a dream 
destination for me

I am always looking 
for new 

experiences such 
as Hawaiʻi

It is important to me 
to save money for a 

future trip to 
Hawaiʻi

My love for travel is 
a major reason why 

I want to go to 
Hawaiʻi

I love to have 
"more insider 

knowledge" about 
Hawaiʻi

I enjoy watching 
travel 

documentaries 
about Hawaiʻi

I only look for the 
cheapest travel 

destinations/prices 
and Hawaiʻi isn't 

one of them

I use every 
possible medium to 
stay connected to 

Hawaiʻi

Every time I talk to 
my friends and 

family, I bring up 
taking a trip to 

Hawaiʻi

Japan Avid Traveler Japan Affluent Traveler Japan Active Senior Traveler Japan Nat Rep

n=104 n=4,974n=144n=100



Vision Insights 
Canada Traveler Profiles
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Vision Insights Syndicated Survey  
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• DBEDT subscribes to Vision Insight’s Brand Health and Profiles 
databases for the U.S., Japan, Canada, Australia, and Korea

• Consumers are surveyed each day
• DBEDT receives access to new data each week for selected traveler 

profile segments for the U.S., Japan, Canada, Australia, and Korea



Canada - Segment Definitions
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Avid Traveler $100k+
• Gross household income is $100k+
• Age is 35-49
• Takes international vacations

Long-Distance Traveler
• Gross household income is $100k+
• Age is 35-64
• Takes international vacations

Nationally Representative Sample (Nat Rep)
• Representative of Canada adults in terms 

of age, gender, social class and 
education

Older Avid Traveler $100k+
• Gross household income is $100k+
• Age is 50-64
• Takes international vacations

Senior Traveler $100k+
• Gross household income is $100k+
• Age is 64+
• Been to Hawaiʻi (ever)



Canada - Leisure Trip in Past 12 Months
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7%

5%
5%

2%

1%

3%

6%

4%

2% 3%

5%

3%
2% 2%

6%

4%

5%

3%

4%
4%

6%
5%

3% 4% 4%

2%
2%

4%

3% 3%
2% 2%

3%
2% 2%

0%

1%

2%

3%

4%

5%

6%

7%

8%

State of Hawaiʻi Island of Hawaiʻi 
("Big Island")

Oʻahu Molokaʻi Lānaʻi Kauaʻi Maui

Canada Avid Traveler $100k+ Canada Older Avid Traveler $100k+ Canada Senior Traveler $100k+

Canada Long Distance Air Traveler Canada Nat Rep

Sample Min. n=50



Canada - Next Destination for Leisure Trip
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Sample Min. n=75
And, to which of the following destinations are you MOST LIKELY to go? (Amongst destinations Considered)

3%
3%

3%

0%

4%

2%

4%

2%

0% 0%
1%

2%2%

5%

3%

6%

2%

4%

2%

0% 0%
1%

3%

2%

4%

3%

0% 0% 0%

3%

0%

1%

2%

3%

4%

5%

6%

7%

State of Hawaiʻi Island of Hawaiʻi 
("Big Island")

Oʻahu Molokaʻi Lānaʻi Kauaʻi Maui

Canada Avid Traveler $100k+ Canada Older Avid Traveler $100k+ Canada Senior Traveler $100k+

Canada Long Distance Air Traveler Canada Nat Rep



Canada - Importance of Travel Factors
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Very Important 5

Canada: 
Avid Traveler 

$100k+

Canada: Older 
Avid Traveler 

$100k+

Canada: 
Senior Traveler 

$100k+

Canada: Long-
Distance Air 

Traveler 

Canada
Market

Value for money 53% 50% 51% 51% 56%

Comfort and accessibility 44% 44% 40% 44% 46%

Natural attractions/activities 40% 36% 41% 38% 40%

Family friendly locations and activities 40% 25% 15% 33% 32%

Opportunity to experience local 
restaurants/businesses 38% 32% 31% 35% 34%

Cultural attractions 38% 33% 34% 35% 34%

Entertainment and nightlife 32% 16% 7% 24% 22%

Consideration of sustainable principles 26% 17% 12% 21% 23%

Safe and Secure Destination 57% 63% 64% 60% 61%

Sample Size: n=602 n=641 n=1,243 n=8,961

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=189



Canada - Hawaiʻi as an Aspirational Destination
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Please tell us how much you agree or disagree with each statement below about Hawaiʻi as a travel destination to you?

Agreement Regarding Hawaiʻi as a Travel Destination
(Strongly Agree) 

33%

28% 29%
26% 26% 26%

25%
22%

19%
20% 21%

18%
17%

18%

13%
11% 12% 10% 12%

9%
7%

9%

16%
18%

15%

11%
9%

12% 12%
12%

6%
7% 6%

26%
22% 23%

20% 19% 19% 17%
17%

14% 14%
15%

21%
18% 19%

16% 16%
15% 15% 15% 14%

11% 12%

Hawaiʻi is a fun and 
exciting destination

I am open to 
spending money to 

go to Hawaiʻi as 
long as it’s 
affordable

Hawaiʻi is a dream 
destination for me

I am always looking 
for new 

experiences such 
as Hawaiʻi

It is important to me 
to save money for a 

future trip to 
Hawaiʻi

My love for travel is 
a major reason why 

I want to go to 
Hawaiʻi

I love to have 
"more insider 

knowledge" about 
Hawaiʻi

I enjoy watching 
travel 

documentaries 
about Hawaiʻi

I only look for the 
cheapest travel 

destinations/prices 
and Hawaiʻi isn't 

one of them

I use every 
possible medium to 
stay connected to 

Hawaiʻi

Every time I talk to 
my friends and 

family, I bring up 
taking a trip to 

Hawaiʻi

Canada Avid Traveler $100k+ Canada Older Avid Traveler $100k+ Canada Senior Traveler $100k+

Canada Long Distance Traveler Canada Nat Rep
n=602 n=189

n=1,243 n=8,961

n=641
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Vision Insights Syndicated Survey   
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• DBEDT subscribes to Vision Insight’s Brand Health and Profiles 
databases for the U.S., Canada, South Korea, Australia, and Korea

• Consumers are surveyed each day
• DBEDT receives access to new data each week for selected traveler 

profile segments for the U.S., Canada, South Korea, Australia, and 
Korea



South Korea - Segment Definitions
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Avid Traveler 90M+ Won
• Gross household income is 90M+ won
• Age is 25-54
• Either took an international vacation or 

very likely/likely to book a flight in the next 
12 months

Nationally Representative Sample (Nat Rep)
• Representative of South Korea adults in 

terms of age, gender, social class and 
education

Avid Traveler 130M+ Won
• Gross household income is 130M+ won
• Age is 25-54
• Either took an international vacation, 

very likely/likely to book a flight in the 
next 12 months, or visited any of the 
Hawaiian Islands in the past two years



South Korea - Leisure Trip in Past 12 Months
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South Korea Avid Traveler 90M+ Won South Korea Avid Traveler 130M+ Won South Korea Nat Rep

Sample Min. n=50



South Korea - Next Destination for Leisure Trip
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Sample Min. n=50
And, to which of the following destinations are you MOST LIKELY to go? (Amongst destinations Considered)
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Oʻahu Molokaʻi Lānaʻi Kauaʻi Maui

South Korea Avid Traveler 90M+ Won South Korea Avid Traveler 130M+ Won South Korea Nat Rep



South Korea - Importance of Travel Factors
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Very Important 5

South Korea:
Avid Traveler
90M+ Won

South Korea: 
Avid Traveler
130M+ Won

South Korea
Market

Value for money 41% 40% 48%

Comfort and accessibility 39% 42% 45%

Natural attractions/activities 28% 28% 29%

Family friendly locations and activities 32% 34% 31%

Opportunity to experience local restaurants/businesses 28% 31% 23%

Cultural attractions 27% 31% 27%

Entertainment and nightlife 18% 20% 14%

Consideration of sustainable principles 19% 18% 17%

Safe and secure destination 53% 55% 62%

Sample Size: n=1,001 n=7,061

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=210



South Korea - Hawaiʻi as an Aspirational Destination
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Please tell us how much you agree or disagree with each statement below about Hawaiʻi as a travel destination to you?

Agreement Regarding Hawaiʻi as a Travel Destination
(Strongly Agree) 

29%

34%

24%
2…

23% 23% 23%

18%
20% 19% 18%

32%

36%

26%
24% 25%

27%
25%

17%

23%

20%
18%

20%

29%

18%

15%
17%

19%

15%

12%
14% 14%

10%

Hawaiʻi is a fun and 
exciting destination

I am open to 
spending money to 

go to Hawaiʻi as 
long as it’s 
affordable

Hawaiʻi is a dream 
destination for me

I am always looking 
for new 

experiences such 
as Hawaiʻi

It is important to me 
to save money for a 

future trip to 
Hawaiʻi

My love for travel is 
a major reason why 

I want to go to 
Hawaiʻi

I love to have 
"more insider 

knowledge" about 
Hawaiʻi

I enjoy watching 
travel 

documentaries 
about Hawaiʻi

I only look for the 
cheapest travel 

destinations/prices 
and Hawaiʻi isn't 

one of them

I use every 
possible medium to 
stay connected to 

Hawaiʻi

Every time I talk to 
my friends and 

family, I bring up 
taking a trip to 

Hawaiʻi

South Korea Avid Traveler 90M+ Won South Korea Avid Traveler 130M+ Won South Korea Nat Rep

n=1,001 n=7,061n=210
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Vision Insights Syndicated Survey    
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• DBEDT subscribes to Vision Insight’s Brand Health and Profiles 
databases for the U.S., Canada, Japan, Australia, and Korea

• Consumers are surveyed each day
• DBEDT receives access to new data each week for selected traveler 

profile segments for the U.S., Canada, Japan, Australia, and Korea
• For the Australia Profiles, the sample size for the Avid Traveler 

segment is below the minimum sample size requirement so the 
breakdown of this segment for selected sections (e.g., annual 
vacation, importance of travel factors, Hawaiʻi as an aspirational 
destination, & sustainability and travel responsibility statements) are 
unavailable



Australia - Segment Definitions
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Family Traveler
• Gross household income is $150k+
• Age is 35-50
• Has children under the age of 18
• Either takes international vacations or whose 

most recent leisure destination was 
Hawaiʻi/USA/or Southeast Asia in the past 12 
months

Avid Traveler
• Gross household income is $100k+
• Age is 45-65
• Been to Hawaiʻi more than 2x in the past
• Either takes international vacations or 

likely/very likely to book an air trip in the next 
12 months

Couples Traveler
• Gross household income is $100k+
• Married or living with partner
• Age is 30-50
• Not traveling with children under the 

age of 18
• Either takes international vacations, are 

likely/very likely to book an air trip in the 
next 12 months, or whose most recent 
leisure destination was either 
Hawaiʻi/Europe/Bali/Fiji/California/or 
Thailand in the past two years

Nationally Representative Sample (Nat Rep)
• Representative of Australia adults in 

terms of age, gender, social class and 
education



Australia - Leisure Trip in Past 12 Months
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Sample Min. n=50



Australia - Next Destination for Leisure Trip

Sample Min. n=50
And, to which of the following destinations are you MOST LIKELY to go? (Amongst destinations Considered)
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66 February 26, 2026



Australia - Importance of Travel Factors
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Very Important 5

Australia: 
Family Traveler

Australia:
Avid Traveler

Australia: 
Couples Traveler Australia Market

Value for money 52% 55% 42% 53%

Comfort and accessibility 47% 45% 38% 42%

Natural attractions/activities 49% 49% 34% 40%

Family friendly locations and activities 51% 32% 22% 32%

Opportunity to experience local 
restaurants/businesses 43% 50% 32% 34%

Cultural attractions 43% 49% 50% 33%

Entertainment and nightlife 35% 28% 21% 21%

Consideration of sustainable principles 33% 26% 17% 21%

Safe and secure destination 60% 60% 52% 58%

Sample Size: n=279 n=89 n=6,885

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=147



Australia - Hawaiʻi as an Aspirational Destination
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Please tell us how much you agree or disagree with each statement below about Hawaiʻi as a travel destination to you?

Agreement Regarding Hawaiʻi as a Travel Destination
(Strongly Agree) 

32% 32%

27%
2…

28%
31% 30% 29%

22%

28%
24%

35%

25% 26%

1…

23% 24%

18% 17% 19%

13%
16%

10%
12
%

13%
11% 11%

7%
9% 10% 9%

8%
10%

18%
16% 16%

13% 13%
12% 13% 13% 13%

10% 10%

Hawaiʻi is a fun and 
exciting destination

I am open to 
spending money to 

go to Hawaiʻi as 
long as it’s 
affordable

Hawaiʻi is a dream 
destination for me

I am always looking 
for new 

experiences such 
as Hawaiʻi

It is important to me 
to save money for a 

future trip to 
Hawaiʻi

My love for travel is 
a major reason why 

I want to go to 
Hawaiʻi

I love to have 
"more insider 

knowledge" about 
Hawaiʻi

I enjoy watching 
travel 

documentaries 
about Hawaiʻi

I only look for the 
cheapest travel 

destinations/prices 
and Hawaiʻi isn't 

one of them

I use every 
possible medium to 
stay connected to 

Hawaiʻi

Every time I talk to 
my friends and 

family, I bring up 
taking a trip to 

Hawaiʻi

Australia Family Traveler Australia Avid Traveler Australia Couples Traveler Australia Nat Rep

n=279 n=6,885n=147n=89



Vision Insights 
Responsible Travelers Segment



Vision Insights Syndicated Survey     
• DBEDT subscribes to Vision Insight’s Responsible Travelers Segment 

databases for the State of Hawaiʻi (Oʻahu, Maui, Kauaʻi and Hawaiʻi 
Island)

• Consumers are surveyed each day
• Data reflects two-week moving average
• DBEDT receives access to new data each week for daily responsible 

traveler metrics – media-focused, brand health, purchase/intent, and 
consumer status

• Responsible Traveler Segment
– Respondents who self-identify as responsible travelers (i.e., wellness focused, 

environmental impact, culturally minded)

70 April 15, 2025



Vision Insights Metrics
• Consideration:  Percentage of people who are “Likely” to “Very Likely 

to Consider” a destination for their next vacation (Top 3 box of 8-point 
scale)

• Intent to Travel: Percentage of people who intend to travel to a 
destination

71 April 15, 2025



Destinations

72 April 15, 2025

• Respondents are asked about: 
– State of Hawai‘i
– Oʻahu
– Maui
– Kauaʻi
– Hawaiʻi Island

• Selecting any Hawaiian Island indicates respondents’ intent to travel 
to/chatter/consideration for the overall Hawai‘i brand (the concept of a 
beautiful place called “Hawai‘i”) and lack of familiarity with individual 
islands
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signed an executive 
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tariffs

4/2/25 
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Trump 
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to most countries 
for 90 days
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Source: Vision Insights Data as of February 26. 2026
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Source: Vision Insights Data as of February 26. 2026
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Source: Vision Insights Data as of February 26. 2026
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Source: Vision Insights Data as of February 26. 2026
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