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December 2025 Highlights — Expenditures and Arrivals

Monthly Visitor Expenditures ($millions)
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December 2025 Highlights by Market

PPPD SPENDING

($) 2025P 2024 % Change
TOTAL (AIR) 2,106.7 2,030.2 3.8% TOTAL (AIR) 275.2 247.6 11.2%
U.S. West 1,043.8 936.1 11.5% U.S. West 265.9 232.3 14.5%
U.S. East 663.2 603.1 10.0% U.S. East 308.2 260.5 18.3%
Japan 104.9 96.8 8.4%| Japan 237.2 2351 0.9%
Canada 118.7 137.5 -13.7% Canada 223.6 225.7 -0.9%
All Others 176.1 256.8 -31.4% All Others 291.6 307.6 -5.2%

o L L Lo
VISITOR ARRIVALS 2025P 2024 % Change (#5105 % Change
TOTAL (AIR) 850,263 889,559 -4.4% TOTAL (AIR) 246,914 264,525 -6.7%
U.S. West 432,477 454,495 -4.8% U.S. West 126,633 129,985 -2.6%
U.S. East 235,103 229,149 2.6% U.S. East 69,410 74,685 -7.1%
Japan 71,929 66,442 8.3%| | Japan 14,266 13,279 7.4%
Canada 46,633 54,201 -14.0% Canada 17,120 19,646  -12.9%
All Others 64,121 85,271 -24.8% All Others 19,484 26,931 -27.7%

Note: 2025 figures are preliminary.
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Year-End 2025 Highlights by Market

($) 2025P 2024 % Change

TOTAL (AIR) 21,680.7 20,488.7 5.8% TOTAL (AIR) 261.1 2447 6.7%
U.S. West 10,505.9 9,641.5 9.0% U.S. West 249.0 229.8 8.4%
U.S. East 6,606.4 6,063.7 8.9% U.S. East 290.5 264.6 9.8%
Japan 1,081.2 1,050.6 2.9% Japan 244 4 239.6 2.0%
Canada 996.7 1,092.1 -8.7%| Canada 227.9 223.5 2.0%
All Others 2,490.6 2,640.7 -5.7% All Others 267.4 275.8 -3.0%
VISITOR ARRIVALS 2025P 2024 % Change _---
TOTAL (AIR) 9,493,213 9,533,375 -0.4% TOTAL (AIR) 227,530 228,752 -0.5%
U.S. West 5,010,108 4,997,064 0.3% U.S. West 115,607 114,649 0.8%
U.S. East 2,405,658 2,373,437 1.4% U.S. East 62,299 62,605 -0.5%
Japan 731,922 708,233 3.3% Japan 12,122 11,983 1.2%
|Canada 394,345 445,984  -11.6% |Canada 11,981 13,3560 -10.3%

All Others 951,179 1,008,657 -5.7% All Others 25,521 26,165 -2.5%

Note: 2025 figures are preliminary.
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December 2025 Highlights by Island

($) 2025P 2024 % Change
QO‘ahu

802.7 833.8 -3.7% O‘ahu 239.0 214.6 11.4%

Maui 658.9 581.0 13.4% | | Maui 326.4 299.6 8.9%
Moloka'i 1.5 2.7 -43.5% Moloka'i 172.0 177.7 -3.2%
Lana’i 10.9 16.8 -35.1% Lana‘i 908.4 936.0 -2.9%
Kaua'i 273.1 255.8 6.7% Kaua'i 300.0 270.5 10.9%
Hawai'i Island 359.6 340.1 5.7% Hawai'i Island 267.1 243.6 9.6%
s | L L

VISITOR ARRIVALS 2025P 2024 % Change |[©= 0 % Change
O‘ahu 492,321 533,420 -7.7% O‘ahu 108,322 125,355 -13.6%
Maui 243,687 229,290 6.3% |Maui 65,128 62,561 4.1%
Moloka'i 2,209 2,268 -2.6% Moloka'i 281 482 -41.6%
Lana'i 3,400 4,001 -15.0% Lana‘i 387 578 -33.1%
Kaua'i 122,921 123,768 -0.7% Kaua'i 29,365 30,512 -3.8%
Hawai‘i Island 166,315 168,308 -1.2% Hawai‘i Island 43,431 45,038 -3.6%

Note: 2025 figures are preliminary.
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Year-End 2025 Highlights by Island

($) 2025P 2024 % Change
O‘ahu

9417.3 8,944.9 5.3% O‘ahu 238.0 219.0 8.7%
Maui 5971.6 5,300.3 12.7% || Maui 305.0 283.4 7.6%
Moloka'i 28.8 30.1 -4.2% Moloka'i 191.5 175.5 9.2%
Lana’i 99.8 116.5 -14.3% Lana’i 625.2 665.9 -6.1%
Kaua‘i 2,929.3 2,873.3 1.9% Kaua'i 281.3 276.9 1.6%
Hawai'i Island 3,234.0 3,223.7 0.3% Hawai'i Island 245.4 239.7 2.4%
VISITOR ARRIVALS 2025P 2024 % Change _---
O‘ahu 5,679,047 5,794,854 -2.0% O‘ahu 108,400 111,613 -2.9%
Maui 2,516,163 2,352,272 7.0% | Maui 53,643 51,100  5.0%
Moloka'i 30,239 29,910 1.1% Moloka'i 412 468 -12.0%
Lana‘i 43,945 45,444 -3.3% Lana'i 437 478 -8.5%
Kaua‘i 1,419,943 1,393,101 1.9% Kaua'l 28,534 28,353 0.6%
Hawai'i Island 1,752,589 1,735,380 1.0% Hawai‘i Island 36,104 36,740 -1.7%

Note: 2025 figures are preliminary.
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December 2025 Highlights - Lodging

State of Hawai‘i Hotel Performance

Occupancy 76.1% 71.4% 4.7%
ADR $449 $434 3.4%
RevPAR $342 $310 10.2%

Occupancy 73.9% 73.4% 0.5%
ADR $367 $364 0.8%
RevPAR $271 $267 1.5%

State of Hawai‘i Vacation Rental Performance

Occupancy 52.1% 52.0% 0.1%
ADR $515 $542 -5.0%

Occupancy 50.0% 52.1% -4.0%
ADR $528 $495 6.7%

Source: STR, Inc. © Copyright 2026 State of Hawai‘i Department of Business, Economic Development & Tourism; Lighthouse Intelligence, Inc. © Copyright 2026

State of Hawai‘i Department of Business, Economic Development & Tourism
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December 2025 Highlights - State TAT Collections

 Preliminary December 2025 TAT Collections: $60.5 million
« Preliminary YTD Fiscal 26 TAT Collections: $376.5 million (-2.7%)
« YTD Fiscal 25 TAT Collections: $386.7 million (-10.2 million)
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December 2025 Highlights — Hawai'i Airport Throughput

Throughput by Week

State: Hawaii; Airport: All
400K -
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Hawaii Airports
Throughput for the last 6 months, % change compared to 2024

Jul-25 Aug-25 Sep-25 Oct-25 Nov-25 Dec-25
All Airports 0% 1% 0% 3% 0% 2%
Daniel K. Inouye International Airport -1% 0% 0% 2% 1% 2%
Kahului 4% 5% 3% 6% 2% 3%
Ellison Onizuka Kona International Airport -3% -39 -5% -2% -40h 0%
Lihue 3% 6% 4% 6% 1% 2%
Hilo International 7% 3% 5% 9% 4% 6%

Source: Transportation Security Administration by Tourism Economics
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December 2025 Highlights — Load Factors
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DOMESTIC FLIGHTS 2024 85.5 85.7 906 852 86.6 961 957 876 876 921 885 93.5
B DOMESTIC FLIGHTS 2025P 84.5 893 90.8 909 933 974 969 903 873 905 858 93.0
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EINTERNATIONAL FLIGHTS 2025P 909 88.2 878 831 77.7 87.7 891 89.1 825 859 84.2 843

Note: 2025 figures are preliminary.
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U.S. Customs and Border Protection
Inbound Travelers | Dec 2025

X start Month End Month Summary Dimension Mode of Transportation Category
Dec 2025 Dec 2025 Region Air All
All Coastal/Interior Preclearance Northern Border Southern Border
11,695,366 9,063,406 1,621,441 847,994 162,525
-0.7% +0.1% -7.8% +2.1% +16.9%
.7
L]
. % .
) : @
© Mapbox & OSM . = .o : T e
. ® i
o *. L
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Note: This product uses U.S. Customs and Border Protection data, but is not endorsed by CBP. These statistics represent the |nhound travelers that request entry into the U.5. via aircraft, on foot (pedestrians), passenger vehicles, and trucks. This dataset does not represent all conveyances and travelers processed by CBP. This data does not

vw.cbp.gov/document/stats/traveler-and-conveyance-statistic

indicate admissibility. See full notes and definitions at https:

January 29, 2026 ler Protection, Traveler and Conveyance statistics retrieved 1/16/2025
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National Travel Indicators
November, 2025

Compare to Prior Year or 2019
Previous Year

|

Travel Spending*

(Tourism Economics)

$101.8B
¢ -1.8%

November vs. Previous Year

7+0.4%

S\ A

Air Passengers
(TSA)

& -0.7%

November vs. Previous Year

7+0.2%

YTD vs. Previous Year

gl

QOverseas Arrivals
(NTTO)

« -3.5%

Movember vs. Previous Year

« -2.6%

YTD vs. Previous Year

Hotel Demand
(STR)

Z -2.1%

November vs. Previous Year

Z -0.5%

YTD vs. Previous Year

U.s. TRAVEL

AS S OC 0O N*©

fik

Short-term Rental Demand
(AIRDNA)

¢ -4.4%

November vs. Previous Year

72+4.1%

YTD vs. Previous Year

YTD vs. Previous Year

Travel Indicators

% change relative to same month vs. Previous Year
Insights Indicators Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov

. i i Travel Spending (Tourism Economics)
Air passenger volume declined 0.7% year-over-year in November, as

travel demand and flights were curtailed due to the federal government

shutdown. Air Passengers (TSA)

Overseas arrivals declined 3.5% in November, bringing year-to-date Overseas Arrivals (NTTO)

arrivals to -2.6% compared to the prior year.

Hotel Demand (STR) 1.9%  1.6% 1.1% 0.3% -1.3% 0.0% -0.9% -0.3% -0.5% -1.1% -1.6% -2.1%
Hotel room demand contracted for the eighth consecutive month, down

2.1% in November- the steepest decline since the pandemic. Top 25 Group Hotel Demand** (STR)

Short-term rental demand declined 4.4% in November, compared to a
3.3% contraction the month prior.

Short-term Rental Demand (AIRDNA)

National Park Visits (Mational Park Service)

*Travel spending estimates are subject to revision as annual data becomes available
**STR group hotel demand at upper-tier hotels (luxury and upper upscale classes)
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U.S. Economic Conditions
November, 2025

Compare to
Previous Year

Insights

The data fog created by the government shutdown has mostly
subsided, however, a clean read of the labor market and inflation
in November was made difficult due to distortions in the data.
Unemployment is rising, but the labor market isn't breaking.
Despite the weak headline numbers due to federal workers who
accepted the administration’s deferred resignation offer falling
off payrolls in October, underlying private payrolls are reviving
after a summer slump. Meanwhile, the increase in the
unemployment rate reflects slower hiring and more people
entering or reentering the labor force, not a pickup in layoffs.

Consumer spending continues to grow at a decent pace, but the
drivers have shifted. Growth in real disposable income, the
primary support for most households, has slowed to 2%
year-over-year, compared to 3% in 2024. In its place, surging
financial wealth has become a powerful tailwind for spending.
Post-tax incomes should get a lift early next year as more
generous deductions translate into larger tax refunds.

Consumer sentiment improved slightly in December, driven by
better expectations for future economic conditions. While views
of personal finances remain subdued relative to early 2025, both
short- and long-run inflation expectations fell to their lowest
levels since January 2025. This is an encouraging sign that
inflation expectations are settling, and easing inflation in 2026
should provide some support to sentiment next year. However,
further bifurcation of the American consumer is anticipated
because of tariffs and fiscal policy changes. Solid consumer and
business spending, particularly on Al investments, in 2026 will
boost real GDP growth to 2.5% from 2.0% in 2025.

Consumer Spending

% change relative to same month vs. Previous Year, prior 12-month trend

6%

495

Dec Jan Feb Mar Apr May Jun Jul Aug Sep

[l purable goods [ nondurable goods
[ Fae, Air, Lodging, & Recreation [l Services

Source: BEA

Travel Price Index, Major Components

% change relative to same month vs. Previous Year, prior 12-month trend
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Consumer Confidence & Sentiment Index
Index, 1985=100, prior 5-years
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Air Travel U.S. TRAVEL

November 2025 A S S OC O N°*

November 2025 Passenger Throughput by State Compare to . State/Territory Name
All passengers (domestic + international), % change vs. Previous Year Frevious Year Passenger Thl’OUghpUt Trend compa rison Multiple values

All passengers (domestic + international), Index (2019=100)

71.4M Oct-24 Mov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25 Nov-25

November 2025 U.S. Passenger Throughput
AK ME

d/ _0-7% Arizona

Throughput vs. Previous Year California
Colorado

WA mMT ND MN WI MI NY MA RI Florida

Hawaii
ID Wy sD IA IL IN OH PA MNJ CcT
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-50.0% [, N s0.0% Nevada
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New York

U.S. Monthly Passenger Throughput

; ; . North Carolina
All passengers (domestic + international)
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80M7 Puerto Rico
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Domestic Leisure Travel U S TRAVE L
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November, 2025 A S S OC

Planning Leisure Travel Within the Next 6 Months

% of American Travelers

U.S. Hotel Leisure Demand Pace

Leisure hotel booking pace vs same time last year, as of 12/15/2025

20% Demographic Travel Plans (use slider below to change travel window)

= I Generation Within the Next & Months .
Leisure

2 Il 2025 o1 [ 2025 Q2 [l 2025 Q3 ] 2025 qal
= B Total
o 20%-
[=]
2
B
= -
g 10% 73%
g 64% 64% 65%
o
o 0% 53%
j=4
m
=
o
=
S -10%
E
@
a

-20%

GenZ Millennial Genx Boomer Silent/GI

12/28 ' 01/04 01711 01/18 01/25 02/01 02/08 02/15 02/22 03/01 03/08 03/15 03/22 03/29

Source: Amadeus Source: MMGY Global's Portrait of American Travelers (released December 2025)

% change YOY Consumer Travel Sentiment

Travelers with Travel Plans in the Next Six Months Do you feel now is a good or bad time for you to spend money on leisur..

Airlines Cruise Lines Travel/Tour Agencies  Vehicle Rentals
Sep-24
Oct-24
Nov-24
3.9% Dec-24 3
3.1% Jan-25 38.3%
80% Feb-25
Mar-25
Apr-25
[ | 025 May-25
-0.8% Jun-25 3 37.7%

Jul-25

-2.9% Aug-25
- -3.4%
3.6% -3.9% Sep-25

60% -4.7% Oct-25
Nov-25

7.0% 7.0%
90%

1.3%

Aug
Sep
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Aug
Sep
Oct
Aug
Sep
Oct
Aug
Sep
Oct

i 3
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Source: Longwoods International Source: TransUnion Source: Future Partners
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Domestic Business Travel
November, 2025

U.S. Hotel Business Demand Pace

Business hotel booking pace vs same time last year, as of 12/15/2025

B corporate
B Tota
10% -
0% -
-109%

12/28  01/04 01/11

01/18 01/25 02/01 02/08 02/15 02/22 03/01 03/08 03/15 03/22
Source: Amadeus

Business-related Overnight Trips

How many overnight business trips have you taken the past month?

April 2024 | . ©
May 2024 [ S
June 2024 I - ©
suly 2024 | o
August 2024 | . 5
September 2024 | 2.
October 2024 | - ©
November 202+ | 7
December 2024 | 2.5
sanuary 2025 I 2 5
February 2025 | 5
March 2025 | ¢
April 2025 I . 5
may 2025 | . 5

June 2025 | 2.5
Source: Future Partners

03/29

ASSOC
Planning Business Travel Within the Next 6 Months

% of American Consumers

U.S. TRAVEL

Demographic Travel Plans

Generation Within the Next 6 Months IE:‘:EC; I:c:sa: 2025Q3 I:c:saa
43%
33%
27%

I. I I I 1
. 3%
188 AEE Bl El _max

GenZ Millennial GenXx Boomer

Silent/GI
Source: MMGY Global's Portrait of American Travelers (released December 2025)

Business-related Overnight Trips

Percent of all travelers that have taken an overnight business trip in the past month

April 2024 | 5.5
May 2024 IR ' 6.0%
June 202+ | . 1%

Juty 2024 | - 15

August 2024 | 1G4
September 2024 | 1 G 0%
October 202 | 1 .0°%
November 2024 | 17
December 2024 | 177
January 2025 | 1 727
February 2025 |, 1 G 6%
March 2025 | 2 1.0%
april 2025 |, 1 6.5 %
ey e——— kS

June 2025 [ 20.4%
Source: Future Partners
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Domestic Group Travel
November, 2025

Total U.S. Hotel Demand vs Group Demand
Group demand, % change vs 2019

UsS. T

AS S OC

DMO/CVB Room Nights on the Books

RAVEL

Pace for future dates, relative to the same period in 2019

Insights ol < £3% ‘ 2024 2025 2026
DMO group demand weakened in November, falling 2 5o @@ »oetle 2 et e e
to 2.3% below 2019 levels, compared to 5.9%
above 2019 levels in October. o 20%7 7-1% £ 8 >

o R m - .
DMO/CVB pace for room nights on the books as of § ; g I I § aDQ ; ; 309 . I | I
December fell slightly compared to November's o -40%- TR e oo § 2 é
reading for the first quarter of 2026. = mo;m RN ' §

5 £
The level of meeting planner optimism over the = -60%+ 2T
outlook declined in September as 31% were more g2 £ 2 i
optimistic about the outlook compared to 45% in M pmo Group Demand o e,
July. -80%4 B Group Demand, Upper Tier Hotels |

B Total Demand aé E
]

1 ] ] ] ] ] 1
Dec-19 Dec-20 Dec-21 Dec-22 Dec-23 Dec-24 Dec-25 . MNovember 3, 2025 . December 1, 2025

Source: STR (total demand and top-tier group demand), Simpleview CRM (250+ U.S. DMOs) Source: Simpleview CRM (250+ U.S. DMOs)

Meeting Planner Outlook

How the outlook for recovery has changed among meeting planners the past six weeks

Sourcing of Meeting & Event Venues

What is your current primary focus as it pertains to your live, in-person events?

Feb-23 I o
. . Apr-23 S =
Booking New Events 3% Jun-27 S s5%
Aug-23 IS s5%
Oct-273 I —
Sourcing Actively 3% Dec-23 I —
Feb-24 61%
Mar-24 S =
May-24 S m
Researching 23% Jul-24 IS 55%
Sep-24 NS s5%
Dec-24 I —
Fob. 2o S —
Rescheduling/Rebooking 7% apr-25 I 47%
Jul-25 ases
Sep-2- I S —
BT —

Not Planning Currently 3%

More Optimistic

M Less Optimistic B no Change
Source: Northstar Meetings Group and Cvent (Meetings industry PULSE survey), as of December 2025

SYMPHONY TOURISM ECONOMICS

Source: Northstar Meetings Group and Cvent (Meetings industry PULSE survey), as of December 2025
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International Inbound Travel U S TRAVE L

November 2025 ASSOC O N*®
Overseas Arrivals to U.S. by State (+PR) Next Available Visa Appointment Nominal US Export and Imports
Visitor arrivals for November 2025, Index (2019 = 100), based on first intended address Avg. Days in billions
December 12, 2025
AK ‘ As of Date 435 £20.3
$20-
®
128 $14.0
"geacgages .- aillll -
]
NV M 2 ﬁ .E s ; £ 8 2 53
s &« § § 5 ~ & E =3 $51
‘. . VA ‘ E" & 2 z S Eg Il Travel exports
o a

‘ $0 M Travel imports
MS Top-8 inbound markets for tourist visa required countries. T T T T T

Weighted average by 2019 consulate visa issuance. Global Nov-18 May-20 Nov-21 May-23 Nov-24
‘ Average includes China

Source: Tourism Economics Source: NTTO
‘ L Destination Y-5- Total
International Arrivals to U.S. Total origin  Multiple values
0-:- 150 Visitor arrivals to U.S. Total, (Index 2019 = 100), based on first intended address

Oct-24 MNov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25 Nov-25

State Hawaii Total Overseas

Overseas Arrivals to U.S. Total & Hawaii _
Visitor arrivals to U.S. Total & Hawaii, (Index 2019 = 100),based on first intended address Canada (air)
France

100 Hawaii U
us |

Germany
India
85 Mexico (air)
80 UK
Australia
China
Japan
607 South Korea
Switzerland

52
Taiwan

Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25 Nov-25

J, Source: NTTO (unless otherwise noted) SYM P H C! N Y TOUR]SM ECONOM|CS



STR US Hotel Forecast

TOURISM ~d | o "
ECONOMICS *.# STR ¢ g CoStar
U.S. Hotel Forecast
YoY - year over year (% change)
2025 Actual 2026 Forecast 2027 Forecast
Supply (YoY) +0.7% +0.7% +0.9%
Demand (YoY) -0.5% +0.4% +1.0%
Occupancy 62.3% 62.1% 62.2%
ADR (YoY) +0.9% +1.0% +1.3%
RevPAR (YoY) -0.3% +0.6% +1.4%

Source: STR, Inc.
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DBEDT Tourism Forecast

$25.000

10,000,000 e
$20,000 @
8,000,000 2
s $15,000 =
£ 6,000,000 2
g =
S $10,000 3
£ 4,000,000 )
S
%)
2.000,000 $5,000 =

"ERR g

~— AN OO < UL O 00O OO ~“ N OO S UL O M 0 000 YN O <& I b I W

O O O O O O O O O ™ ™ ™ ™ ™ ™ ™™ mm mm N N N N AN UL o M~ o

O O O O O O O O O O OO OO O OO OO LoD oD OoDOoOoDOLbOLD O AN AN AN N

= Visitor Arrivals =@=Visitor Spending

Source: DBEDT, Q4 2025 Forecast

January 29, 2026 n.%:\__‘ma ﬁAWA“ TOURISM .

———~ — AUTHORITY




DBEDT Tourism Forecast — Visitor Arrivals

m2019
@2024
m2025F
m2026F
m2027F
m2028F

US West
4,595,319
4,997,063
5,039,278
5,047,659
5,069,491
5,091,391

US East
2,276,520
2,373,439
2,392,972
2,397,034
2,405,099
2,415,663

Source: DBEDT, Q4 2025 Forecast

January 29, 2026

Japan
1,576,205
708,234
721,832
740,524
777,514
823,918

Canada
540,103
445,982
400,636
398,739
407,061
423,398

Europe
137,908
117,963
117,372
119,133
120,920
122,734

Oceania Korea
363,551 229,056
203,472 150,452
182,109 156,473
184,117 161,167
188,720 166,751
193,438 171,901
NDEDNT
M

Others
524,503
536,770
535,160
536,230
537,302
538,377

““ |HIIII IHIIII SR RN Iremmm Fremmm IHIIII mAEEEN

Cruise
143,508
168,124
151,707
176,595
178,578
179,000
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US West
m2019 $6,952.0
@m2024 $9.641.5

m2025F $10,238.8
m2026F $10,470.4
m2027F $10,715.1
m2028F $10,949.6

US East
$4,684.2
$6,063.7
$6,431.4
$6,585.3
$6,742.5
$6,905.8

Source: DBEDT, Q4 2025 Forecast

January 29, 2026

Japan
$2,248.3
$1,050.6
$1,071.6
$1,116.2
$1,196.3
$1,292.8

innnn

Canada
$1,081.5
$1,092.1
$1,019.9
$1,035.1
$1,071.9
$1,131.7

=lpl N NN |
Europe

$268.1
$317.0
$356.3
$368.9
$381.9
$395.4

IRITEY
Oceania

$895.1
$535.9
$484.5
$499.6
$522.4
$546.1

MrmmEN
Korea

$497.9
$399.7
$409.1
$429.8
$453.5
$476.9

NRENT

i

Others
$1,030.6
$1,388.1
$1,353.3
$1,399.1
$1,435.0
$1,467.4

e N [, Y WV VYA
DBEDT Tourism Forecast — Visitor Spending
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Cruise
$58.4
$89.3
$74.9
$89.0
$91.8
$93.8
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ECONOMIC DEVELOPMENT & TOURISM

Vision Insights
Responsible Travelers Segment

April 15, 2025



Vision Insights Syndicated Survey

DBEDT subscribes to Vision Insight’'s Responsible Travelers Segment
databases for the State of Hawai'‘i (O‘ahu, Maui, Kaua'i and Hawai'i
Island)

Consumers are surveyed each day
Data reflects two-week moving average

DBEDT receives access to new data each week for daily responsible
traveler metrics — media-focused, brand health, purchase/intent, and
consumer status

Responsible Traveler Segment

— Respondents who self-identify as responsible travelers (i.e., wellness focused,
environmental impact, culturally minded)

\i VISION INSIGHTS —ELTL——I '5!



Vision Insights Metrics

- Consideration: Percentage of people who are “Likely” to “Very Likely
to Consider” a destination for their next vacation (Top 3 box of 8-point

scale)

 Intent to Travel: Percentage of people who intend to travel to a
destination

B3~ \(' VISION INSIGHTS NDRETYT
27 April 15, 2025



Destinations

 Respondents are asked about:
— State of Hawai'i
— O'ahu
— Maui
— Kaua'i
— Hawai'i Island
« Selecting any Hawaiian Island indicates respondents’ intent to travel
to/chatter/consideration for the overall Hawai'i brand (the concept of a

beautiful place called "Hawai'i’) and lack of familiarity with individual
Islands

= \(. VISION INSIGHTS NDRETYT
28 April 15, 2025
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State of Hawai'i - Consideration and Intent to Travel
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State of Hawai'i - Consideration and Intent to Travel

Japan Two-Week M

100%
90%

80%
70%

€ o B
a () ©E 2
S T o EEgg
naoad8Swm
e PELcomO
o 350°Co
fu =
> 92883
N 00
=~ C S
A S ®mEW¥
4 —
-w
g
.2 o
ES v
> 0 0O
0 Q
W X £ »
Qe 0.=%
~ c O %
S8 EL S8
‘B O O
o T
o C =
o o°
/)]

60%
50%
40%

30%
20%
10%

0%

920¢/€t/T
920¢/v1/T
920¢/S/T
qroz/Le/Ta
qzoz/8t/tt
qzoe/e/Tt
G20c/0g/TT
qT0oT/TT/11
qzoc/Tt/t1
qzoz/e/T1
Gz0e/sz/ot
Gz0z/91/01
qzoc/L/ot
qz0z/8t/6
Gz0c/61/6
Gzoz/0t/6
Se0e/1/6
qcoz/€e/8
qzoT/v1/8
S70z/S/8
qcoe/Le/L
GT0e/8T/L
qzoe/6/L
G20z/0€/9
qcoz/12/9
qcoz/c1/9
Sz0z/€/9
qcoz/se/s
Gz0¢/9t/s
qcoe/L/s
qC0T/8t/v
qcoz/61/v
Gz0z/01/v
ST0Z/1/v
qcoz/ce/¢
qzoe/vi/s
qcoe/s/s
qzoe/ve/e
Geoz/st/t
G202/9/1
qzoe/8e/1
qzoe/6T/1
Gz0Z/0T/T
GC0T/1/T

—|ntent to Travel

——Consideration

Source: Vision Insights Data as of January 29, 2026

January 29, 2026




State of Hawai'i - Consideration and Intent to Travel
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